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Devi Ahilya Vishwavidyalaya, Indore
MBA [FULL TIME]
w.e.f. Academic year 2019-2020

Programme Objectives

The MBA [Full Time] program is oriented to enhance students learning and develop their
skills and attitude towards Business, Market and Society as a whole. To support this aim
following objectives are formulated:
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» Applv best practices to solve managerial 1ssues.

Understanding of link between business and society.

Knowledge and skills in each functional area of management

* Demonstrate effective wnitten forms of communication and oral business

g
.

»

3 presentations.

¢ Implement leadership skills to work effectively within diverse (eams.
Y - . e - .
J o ldentilv and analvze ethical responsibilities of businesses

Programme /Learning Outcomes

S . . . .
'j The learning outcomes specify the knowledge. skilis. values and attitudes that students are
, expected to attain in MBA program as below:
)

e Business Envivonment and Domain Knowledge (BEDK): Economic. legal and secial
) environment of Indian business. Graduates are able (o improve their awareness and
\ knowledge about functioning of local and global business environment and society.
4 This heips in recognizing the functioning of businesses. identifving potential business

opportunitzes, evolvement of business enterprises and exploring the entreprengunal
4 opportunities.

o Critical thinking., Business Analysis, Problem Sobving and Innovative Solutions
{CBPI).Compelencies i quantitative and qualitatne techniques  Graduates are
expected 1o develop skills on analvsing the business data. application of relevant
analvsis, and problem solving in other funcuonal arcas such as marketing. business
strategy and human resources,

| o Glohal Exposure and Cross-Cultural Understanding (GECCU)  Demonstraie a
clobal outlock with the abifity 1o dentilv aspects of the global busiess and Cross

) Cuolwral Understanding.

i
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Social Responsiveness and Ethics (SRE): Developing responsiveness to contextual
social issues problems and exploring solutions, understanding business ethics and
resolving ethical dilemmas. Graduates are expected to identify the contemporary
social problems, exploring the opportunities for social entreprencurship, designing
business solutions and demonstrate ethical standards in organizational decision
making, Demonstrate awareness of ethical 1ssues and can distinguish ethical and
unethical behaviors.

Effective Communication (EC): Usage of various forms of business communication,
supported by effective use of appropriate technology, logical reasoning, articulation of
ideas. Graduates are expected to develop effective oral and written communication
especially in business applications, with the use of appropriate technology (business
presentations, digital communication, social network platforms and so on).

Leadership and Teamwork (LT): Understanding leadership roles at various levels of
the orgamization and leading teams. Graduates are expected to collaborate and lead
teams across organizational boundaries and demonsirate leadership qualities.
maximize the usage of diverse skills of team members in the related context.
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Devi Ahilya Vishwavidyalaya, Indore
Nomenclature and Course Outline

MBA (Full Time) 2 Years Programme

w.e.f. Academic year 2019-2020
First Year

MBA (Full-Time) First Semester

S. No. Subject Code Subject Name Credit Cumuiative 7
Hours | Credit Hours |
1 FTI01C PRINCIPLES AND PRACTICE OF 3 3 f
3 MANAGEMENT
2 FT102C QUANTITATIVE TECHNIQUES 3 6
3 3 FT103C ACCOUN TING FOR MANAGERS 3 R -
4 FTIAC “ U\T & E-BUSINESS FUNDAMENTALS | 3 12
} 5 FTI05C BUS]\ESS ENVIRONMENT 3 B -
6 FT106C T ORGANIZATION BEHAVIOUR 3 TR
3 7 FT107C BUSINESS COMMUNICATION 3 2
8 FT108C MANAGERIAL ECONOMICS 24 -
) TOTAL CREDITS FOR MBA I Sem. 24
MBA (Full-Time) Second Semester
P i _ _ . B}
S. No. Subject Code Subject Name Credit Cumulative
] - - Hours Credit Hours
] FT201C OPERATIONS RESEARCH 3 27
3 2 FT202C_ | OPERATIONS MANAGEMENT 3 T
3 FT203C ENTREPRENEURSHIP 3 33
3 4 FT204C © " FINANCIAL MANAGEMENT I 36
' 3 FT205C T MARKETING MANAGEMENT 3 T
6 F126C__ | HUMAN RESOURCE MAN, AGEMENT | 3 e
T ' F07C | BUSINESS ETHICS AND | INDIAN 57 5
| | ETHOS INMANAGEMENT ] )
’ 8 F1208C BUSINESS RESEARCH METHODS 30! 1% =
I TTOTAL CREDITS FOR MBA e T T T
.4 SEMESTER | o
, f W
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Second Year

MBA (Full-Time) Third Semester

J
b
D
D
b
D
E
D

Third Semester
Subject Subject Name Credit Cumulative
code Hours Credit Hours
COMPULSORY SUBJECTS
FT301C SUPPLY CHAIN MANAGEMENT 3 51
FT302C | PROJECT MANAGEMENT 3 54
\ ELECTIVES COURSES (SELECT ANY TWO ELECTIVE GROUPS)
) ELECTIVE GROUP-I: MARKETING MANAGEMENT
Subject code Subject Name Credit Cumulative
Hours Credit Hours
. FT 303M PRODUCT AND BRAND MANAGEMENT 3
) FT304M | ADVERTISING AND DIGITAL 3
| MARKETING
/ FT 305M SALES AND DISTRIBUTION 3
7 MANAGEMENT
j ELECTIVE GROUP -1I: FINANCIAL MANAGEMENT
_‘ Subject code Subject Name Credit
E Hours
N FT 303F TAX PLANNING AND MANAGEMENT 3
7 FT 304F INDIAN FINANCIAL SYSTEMS 3
. FT 305F BANK AND INSURANCE MANAGEMENT 3
) ELECTIVE GROUP -III: HUMAN RESQURCE MANAGEMENT | Credits for core
\ Subject code Subject Name Credit subjects up to
J Hours HIsem,.: 54
. FT 303H INDUSTRIAL RELATIONS AND 3
J LEGISLATIONS ‘ Credits for
FT 304H HUMAN RESOURCE DEVELOPMENT & 3 Electives in I
/ AUDIT Sem.: 18
FT 305H SOCIAL PSYCHOLOGY 3 7
ELECTIVE GROUP -1V : INFORMATION TECHNOLOGY Credits for
Subject code Subject Name Credit | ‘ernship/rield
Hours Total Credits up
FT 3031 WEB DESIGN AND TECHNOLOGY 3 to 111 Sem.:
FT 3041 MANAGEMENT INFORMATION SYSTEM 3 76
= FT 3051 RDBMS USING ORACLE 3
/ ELECTIVE GROUP -V: PRODUCTION AND OPERATIONS
\ MANAGEMENT
7 Subject code Subject Name Credit &4
\ Hours
d FT303P TECHNOLOGY MANAGEMENT 3
‘ EFT 304P PRODUCT INNOVATION AND 3
! OPERATIONS PLANNING
; FT 305P PURCHASE AND MATERIAL 3
/ MANAGEMENT -
, Ki §% ELECTIVE GROUP -VI: BUSINESS ANALYTICS \}\
3 / RO ' . ‘..:" ' MW.C.T". Acc}f-'iemic year 2019-20
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Subject code Subject Name Credit
‘ Hours
FT 303B INTRODUCTION TO BUSINESS 3
ANALYTICS
FT 304B PREDICTIVE MODELING 3
FT 305B STATISTICAL PROGRAMMING IN ‘R’ 3
FT 306 MRP/INTERNSHIP/FIELD WORK 4
MBA (Full-Time) Fourth Semester
Fourth Semester
Subject Subject Name Credit Cumulative
code Hours Credit Hours
COMPULSORY SUBJECTS
FT 401C BUSINESS LEGISLATION 3 57
L FT 402C STRATEGIC MANAGEMENT 3 60

ELECTIVES COURSES (SELECT ANY TWO ELECTIVE GROUPS)

ELECTIVE GROUP -I: MARKETING MANAGEMENT

Subject code Subject Name Credit
Hours
FT 403M INTERNATIONAL MARKETING 3
FT 404M SERVICE AND RETAIL MARKETING 3
FT 405M CONSUMER BEHAVIOR AND RURAL 3
MARKETING Credits for core
ELECTIVE GROUP -II: FINANCIAL MANAGEMENT subjeets up to IV
Subject code Subject Name Credit sem.: 60
Hours Credits for
FT 403F INTERNATIONAL FINANCE 3 E':tr‘"““ irnsw
FT 404F FINANCIAL DERIVATIVES AND RISK
MANAGEMENT
FT 405F INVESTMENT ANALYSIS AND 3 Credits for
PORTFOLIO MANAGEMENT ] Comp. VI\’_’A: 04
ELECTIVE GROUP -III: HUMAN RESOURCE MANAGEMENT | ot Credits up
Subject code Subject Name Credit
Hours
FT 403H COMPENSATION MANAGEMENT 3
FT404H TRAINING AND DEVELOPMENT 3
FT 405H ORGANISATION DEVELOPMENT 3 |
ELECTIVE GROUP -1V : INFORMATION TECHNOLOGY
Subject code Subject Name Credit
Hours
FT 4031 OPERATING SYSTEM & AND THEIR 3
UTILITIES
FT 4041 PHP PROGRAMMING AND JAVA SCRIPTS 3
FT 4051 MOBILE COMPUTING AND ITS 3
APPLICATIONS
ELECTIVE-V: PRODUCTION AND OPERATIONS —]

[

g’%w.e.f. Academic year 20/9-20
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% Subject code Subject Name Credit
% Hours
FT 403P LOGISTICS MANAGEMENT 3
B3 FT 404P TOTAL QUALITY MANAGEMENT 3
FT 405P ENTERPRISE RESOURCE PLANNING 3
% ELECTIVE-VI: BUSINESS ANALYTICS
Subject code Subject Name Credit
% . Hours
FT 403B DATA VISUALISATION FOR MANAGERS 3
B FT 404B SPREAD SHEET MODELING B 3.
FT 405B APPLICATIONS OF MODELING IN 3
8 BUSINESS |
FT 406 COMPREHENSIVE VIVA-VOCE 4
Total Credits: 104

Total Credits:

J (1) For Core ( Compulsory Subjects): 60
b, (2) For Elective Courses: 36
) (3) For MRP/ INTERNSHIP/ FIELD WORK : 04
J (4) For COMPREHENSIVE VIVA-VOCE;: 04
- Grand total 104

%

w.e.t. Academic year 2019-20
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EXAMINATION SCHEME FOR MBA (FULL TIME) 2 YEARS PROGRAM OF DEVI AHILYA
UNIVERSITY, INDORE FOR AFFILATED COLLEGS: (w.e.f. Academic year 2019-20)

(1) Semester examination Scheme:
Each paper {course) will carry 100 marks of which 20 marks shall be reserved for internal

assessment and the remaining 80 marks for external examination to be held at the end of each
semester as per the academic calendar notified in advance. The duration of the wntten
examination for each paper shall be three hours.

(2) Pass Percentage scheme:
The minimum marks for passing the examination for each semester shall be 50% in aggregate and

a minimum of 40% marks in each paper Combined passing marks (External and Internal

examination) are required for each paper.

{3y ATKT and Other scheme:

. A student will normally be permitted to clear a program within seven academic vears
(including the academic vear of the admission) m maximum five attempts. If a candidate fails
to clear the program within the above lmut. Vice Chancetlor’'s permission, on the

recommendation of the Dean. will be neeessary to continue in the program.

k I Onlv those students who cicar the program in one attempt and without gap and grace mark
_ will be eligible for position in the mern hist.

k 11 A student at a time will be allowed to carmy 4 papers as ATKT The moment the number of
. ATKT exceeds four, the student will reappear as a regular repeater/Ex-Student mn the
:} semester as a result of which his/her ATKT has exceeded four c.g. if the total number of
ATKT of a student 15 four in the second semester. he /she will be promoted to third scmester.
if after in third semester exammation. les/her ATKT 1s five or more. he/she shall re-appear n

third semester as regular repeater/Ex-student.

’ IV. A regular repeater/Ex-Student mav be allowed to repeat only those papers in which he/she

h! has obtained ATKT or anv numbcr of papers that particutar semester including the papers of
ATKT. The candidate has te exercise the option in the beginning of the semester.

»} V. If a candidate clears all the papers in @ parncular semester but fails in aggregate. such a

candidate can reappear in any number of papers of his/her choice m that particular semester
K in order to up the shortfall vy the aggregate. Such a student 1s allowed carry the semester.
VI, Corrent scheme of examination and «vtabus will be applicable to regular. repeater/Ex-
Students and to those whe are appesing i examinanon to make wp the short fall in the
avgrceate If the papers of ofd scheme are not avastable m the current scheme a student will

be aliowed to appear in the closest equivalent papers of the current scheme n heu of the

papers 1 the old scheme
VI Marks of internal asscssment of ATRT papers and of the papers in which the student appears
te make up the shortfall in agerceate witl be sent to the exanination section of the University

atresh. The mstitntron concerned will make the necessan arrangement for the same.

Vit These rales will apply Tor students whnig adnission m the acadenie vear 2019-2020 and

onwards. The old students may contimue nnder the rules in which they were adnutied
" CM
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B [ L]
Equivalence Subjects For ATKT Students
, MBA I SEM
Sub.C
b ode Old Nomenclature New Nomenclature Remark
Y rrioic Management Principles and Principles and Practice of
_ Practices Management
FF102C Mathematics and Statistics for Quantitative Techniques
3 Managers
)
3 |FTi03C Accounting for Managers Accounting for Managers
3
;
FT104C | IT and E-Business Fundamentals | [T and E-Business Fundamentals
3
)
y o [FTHosC Business Environment Business Environmeni
)
“ Arriosc Organization Behaviour and Organization Behaviour
Processes
, [FT07C Business Communication Business Communication
FT108C Business Legislation ne=s

e TRy M

=4

i

ot

1
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P
‘ Equivalence Subjects For ATKT Students
b
) MBA II SEM

Sub.C
? ode Old Nomenclature New Nomenclature Remark
B
D [rr201C Operajaon Rese?lr.c h for Operations Research
) Business Decisions
) :

o020 Fundamentals of Operations Operations Management
) Management
)
) |Fma0sc Entrepreneurship Entrepreneurship
)
) Fundamentals of Financial : :

FT204C Financial Management

Management

Fundamentals of Marketing

5 |rraosc Marketing Management
Management 5 &

)

7 1 1oee| Fundamentals of Human Human Resource

) Resource Management Management

Business Ethics & Indian Business Ethics & Indian

J o JFT207C _ ,
Ethos in Management Ethos in Management

rr20sc] Business Research Methods | Business Research Methods

W M | gn%'f/ w\wi %)V
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Equivalence Subj ects For ATKT Students

) MBA III SEM
Sub.
é Code Old Nomenclature New Nomenclature Remark
é Core
Strategi terials & S Chai :
%301 C trategic Macrials & Supply Chain Supply Chain Management
Management

FT302C Project Management Project Management

\ Marketing Management
|FT 303M Product Policy Management Product and Brand Management
FT304M | Advertising and Brand Management Advertising and Digital Marketing
FT305M | Sales and Distribution Management | Sales and Distribution Management
r Financial Management
}FT 303F Tax Planning and Management Tax Planning and Management
1P 3048 Financial Systems and Services Indian Financial System

fFT 305F Bank and Insurance Management Bank and Insurance Management
?f Human Resource Management

{
])'FT 3034 | Industrial Relations and Labour Laws| Industrial Relations and Legislations
EDF T 30411 Human Resource Development & Human Resource Development &
| Audit Audit
(T 305H Social Psychology Social Psychology
:’:% Information FTechnology
T 3031 Object Oriented Programming using |

| C++
f}“T 3041 Management Information System Management Information System
L_T S05i1 Relational Database Management Relational Database Management
T3 .
7 Systemns using ORACLE Systems using ORACLE
{r Production and Operatiens Management
'\FT 303P Strategic Technology Management Technology Management

rd ] P - N
]FT 304P Product Innovation and Planning roduct Innovauor\‘ and Operations
) Planning
{FT 305P Work Study and Productivity | -mee

J Business Analyties (Proposed Nomenclature)
{ S.No Old Nomenclature New Nomenclature Remark
FT 303B Introduction to Business Analytics
FT 304B Not applicable Predictive Modeling
JFT 305B Statistical Programming in R

:_] P\Sk\\

TN

w.c.f, Academic Year 2019-20
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Equlvalence Subjects For ATKT Students

!
?

MBA 1V SEM
é (S:::E; Old Nomenclature New Nomenclature Remark
; Core
Yot a010 Corporate Governance & Global |
, Business Environment
%FT 402C Strategic Management Strategic Management
Marketing Management |

%FT 403M International Marketing International Marketing

FT 404M Service & Retail Marketing Service & Retail Marketing
'FT 105M Consumer Behaviour and Rural Consumer Behaviour and Rural
_: Marketing Marketing

|j Financial Management

;\FT 403F International strategic Finance International Finance
SFT 20dF Financial Engineering & Risk Financial Derivatives & Risk

I Management Management

i;T 403F Investment Analysis & Portfolio Investment Analysis & Portfolio
g Management Management

[ Human Resource Management -
["ET 403H Compensation Management Compensation Management
fFT 404d | Business Process Transformation | -
I)FT 405H Organizational Developments Organization Development
;‘: Information Technology
-l-T 4031 | UNIX and Linux Operating System Operating S)(S_t em and Their
f Utilities
I}T 4041 Visual Basic Programming ----
l}fT 4051 Computer Networks |  —em-
{ Production and Operations Management ]
p):T 403P | Production Planning and Control ----

“T 404P Total Quality Management Total Quality Management
IFT 405P | Business Process Reengineering [ -
i Business Analytics (Proposed Nomenclature)
 S.No Old Nomenclature New Nomenclature Remark
IeT 4038 Data Visualisation for Managers
|FT 4043 Not applicable Sp?‘eac.i Sheet Model.ing .

- Applications of Modeling in
[FT 405B

Busm°“3
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MBA Full Time
MBA I Semester

FT-101C PRINCIPLES & PRACTICE OF MANAGEMENT
FT-102C QUANTITATIVE TECHNIQUES

FT-103C ACCOUNTING FOR MANAGERS

FT-104C IT & E-BUSINESS FUNDAMENTALS
FT-105C BUSINESS ENVIRONMENT
FT-166C ORGANIZATION BEHAVIOUR
FT-167C BUSINEASS COMMUNICATION

FT-108C MANAGERIAL ECONOMICS

w.e.f. Academic year 2019-20
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FT-101 C PRINCIPLES AND PRACTICE OF MANAGEMENT

COURSE OBJECTIVE

The course is aimed at delivering an insight in to the field of management. The course aims at
explaining various concepts of management and contemporary management practices,
highlighting the functions and responsibilities of the manager, making the students aware
about professional challenges faced by the managers and acquainting the students with the
tools and techniques that are used for handling the challenges of managerial jobs along with
an understanding of the work environment.

EXAMINATION SCHEME

Student shail be evaluated on two components: 20 internal and 80 end semester examiration.
There will be 20 marks for intemal evaluation, three intemal evatuations will be conducted
out of which two wiil be written test and third will be assignment/ presentaton/quiz/ class
participation. Best two out of 3 evaluation will be considered as internal marks.

The semester examination carrying 80 marks will have two sections A and B Section A

worth 60 marks will have six theory questions out t of which students will be required to
attempt any four questions. Section B carrying 20 marks wli contain one or more cases {or

cases/practical )

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulserily.

COURSE OUTCOMES

Afler studying the course, the students would be able to gain:

CO 't Understanding of various management concepts functions and practices .

CO 2 Understanding of the role of managers .

CO 3 Leam about integrating management practices m work environment.

CoO 4 Enhance their deciston-making through the use of analvtical skills of management

COURSE CONTENTS

UNIT I

Concept of Management Concept and Nature of Management. Functions and
Responsibibiies of Managers, Manazement Thoughts  Favol. Taylor & Weber's
Contribution to Management, The Classical School, the Fluman Relations School, Syvstems

Theory, Contingency Management. Developing xcellent Managers.

LINIT 11
Planning and Concept of Objectives Nature and Purpose of Plannme. The Plannmy
Process. Principles of Planning. Tvpes of Plannimg, Advantages and Limitations ol Planning.

Objectives (Nature and Tvpes), MBO (Process. benetils and [imitations)

UNIT L}
Strategies and Policies Strategic Pl anning (Concept. vpes: sn%rocess) and 1ts Models

Wl r\cudunu vedy 2uly-20
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(YOWS Matnix, Porter’s Generic Competency Model), Forecasting, Decision Making
Nature, Types & Scope of Managerial decision Making process, Models of decision making,
Policy and its types, Principles of policy formulation.

UNIT 1V

Organizing Nature and Purpose of Organizing, Bases of Departmentation, Span of
Management, Determinants of Span of Management, Line and Staff Relationship, Line-Staff
Conflict, Bases of Delegation, Kinds of Delegation and Decentralization, Methods of

Decentralization.

UNITV
Directing and Staffing Concept, Importance and Elements of Directing, Direction Process,

Principles of effective direction, Leadership. Staffing Concept, Importance and Steps,
Knowledge Worker .

UNIT Vi

Controlling Concept and Process of Control. Controt Techniques, Human Aspects of
Control, Control as a Feedback System, Feed Forward Control, Preventive Contrel, Profit and
{ oss Control. Control Through Return on Investment, The Use of Computer for Controlling
and Decision Making, The Challenges Created by 1T as a Control Tool.

UNIT VH

Contemporary Management Issues and its Challenges Cross cultural issues in
management-Diversity and the new work force, Organization ethics and social responsibility,
New ways of managing the workforce-Nevromanaging, Globalization and s complexity.

Service economy. Management communication and technology, Knowledge management

and knowledge economy.

TEXT READINGS
I Essentals of Management —Horold Koontz, O"Donneil and Heinz Weihsich, New Dethy,
Tata McGraw Hill Latest Edition.

2. Organization and ManagementR 3. Acrawal . New Delln. Tata McGraw Hhll Latest
Editron.

Principles and Practices of Management - Dr. TN, Chhabra Delht Dhanpat Rai & Co.
T.atest Edition

frd

SUGGESTED READINGS
| Management A Global Perspective - Horold hoontz. Heinz Weihrich, New Delly Tala
MeGraw il Latest Edition

Manacement - Stephen Robbins. New Delln Pearson, Lates Editon.

‘Cenvage Learmnimg.
. ¢ N i , il/\/f\a,’\/\c/
“g % W / w.e o Acadeinie sear 20bY-24
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Principles of Management - Richard L Daft, InchaNew Delh

Latest Edition
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4. Management Theory and Practice - P. Subba Rao,MumBai: Himalya Publication House

Pvt. Ltd, Latest Edition.
5. Management - Robert Krietner. Houghton Miffin CO. Latest Edition.

4
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FT-102 C QUANTITATIVE TECHNIQUES
COURSE OBJECTIVES

The objectives of the course are to equip the students with the mathematical and statistical
techniques and their application to business problems. The emphasis will be on the concepts
and application rather than derivations.

EXAMINATION SCHEME
Student shall be evaluated on two components: 20 intemal and 80 end semester examination.

There will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two will be writien test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The Semester Examination will be worth 80 marks. It will have two Section, A and B.
Section A will contain four questions from Part | Business Mathematics. Simularly, Section B
will contain four questions from Part 11-Business Statistics. A student will be required to
attempt any five questions with a mimmum of two questions from each section. The
questions will contain theoretical as well as numerical and/or cases/ practical problem(s). Al

questions will carry equal marks.

COURSE OUTCOMES

After completion of the cowrse the students should be able

COl.  To prepare students for Jifelong learmng and successful careers using thetr
mathematical  and statistical skills

CO2.  To develop decision making skills pertinent to the practice of mathematics and
statistic inciuding the students' abilities to formulate problems, to think creatively, and to

synthesize information.

O3 To train students thoroughly in methods of analysis and algebra, mcluding the
computational skills appropriate for mathemancians to use when solving problems
CO4  To teach students to use current mathematical and statistical concepts and data
analvsis techniques for problem solving

COURSE CONTENTS

PART I BUSINESS MATHEMATICS

UNIT ]
Sets and Functions: Venn diagram and its applicanons. Operations on sets. Cartesian
product of sets Functions - Algebraic funchiens (polvnemial - linear, guadratic and ranonal).

ranscendental functiens (exponential) Business Applications of Sets and Funcripns

3 ,\"lj - /@WM T |
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UNIT 11

Differentiation concepts: Derivatives of algebraic function, derivatives of sum, difference,
product and quotient (algebraic functions), Maxima and Minima- Concept and Uses.
Applications of differentiation in economic and managenal problems.

UNIT 11}
Integration Concepts: Elementary integration for al gebraic functions, Simple definite
integrals for algebraic functions, Economic Application, Consumer Surplus and Producer

Wy

Surplus.

e

UNIT IV
Matrices and Determinants with Business application: Matrices, Types of matnices,
operations on matrices, Adjoint of matrix, Inverse of a matrix, Elementary row operations.

Solution of simulianeous linear equations, Input/Qutput analysis.

) PART 11 - BUSINESS STATISTICS

§ Statistical Preliminaries-

‘ Measures of Central Tendency: Mean, Median, Mode

:" Measures of Dispersion: Dispersion — Range - Quartile deviations. Mean deviation,
_’ Standard Deviation -Properties of standard deviation. Coefficient of Vanance

(Students should be familiar with the concepts but there will be no questions from
. preliminartes in the examination).

UNIT Y

Probability and Probability Distributions: Introduction - Definition of  probability,
Introduction to Probability Distributions - Discrete probability distnbutions - Continuous
probability distributions (Binomial Distribution, Poisson Distribution, Normal Distribution).

UNIT VI

Correlation Analysis: Introduction, Correlation - Causation and Correlation - Types of
Correlation -Measures of Correlation - Scatter diagram - Karl Pearson’s correlation
coefficient, Probable Lrvor. Spearman’s Rank Correlation Ceefficient

UNIT VH
Regression Analysis - Concept, Least Square Method for Lincar and Non-Linear Equations.

Solving two lines of Regression and properties of Regression coefficients

UNIT VI
Time Series Analysis: Components of Time sertes. Additne and multiphicatve models,
Measurement of trend by moving averages and by least square methods Construction of

seasonal ndices by sample averages and rato 10 MovIng averages

INIT IX
Statistical Decision Theory: Decision making process. Decisions undet 'L_"?;emmr} il

i ecisions under Risk. /ﬁ\ Ji(\ . \L )
“%} . }\‘/\\L{/f\,
: ,‘f( . " g ’T v . .
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TEXT READINGS

1. JX. Sharma, “Mathematics for Management and Computer Applications”,Galgotia
Publication, Latest Edition.

2. R. K. Ghosh and 8. Saha, “Business Mathematics and Statistics”,New Central Book
Agency, Latest Edition.

3. Bharat Jhunjhunwala, “Business Statistics”, S. Chand Publications, Latest Edition.

4. Anderson, “Statistics for Business & Economics” , Cengage Learning, India, Latest
Edition,

5. Ajay Goel and Alka Goel, “Mathematics and Statistics” , Taxmann’s Publication, Latest
Edition.

6. David Levine, T. Krenbil, P.K Viswanathan, “Business Siatistics”, Pearson Education,
Latest Edition.

7. RP Gupta and Pratibha Gupta, “Busmess Mathematics”, Galgotia Publication, Latest
Editon.

8. RS Bhardwaj, “Mathematics and Statistics for Business”, Excel Book Publication,
Latest Edition.

9 S.C. Gupta, “Business Statistics”, Himalaya Pubiication House, Latest Edition

10, TN Snvastava, “*Statistics for Management”, TMH, Latest Edition.

SUGGESTED READINGS

[
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L

J. N Kapur and H C Saxena “Mathemancal Statistics”, New Delhi, Sultan Chand and
Company Lid., Latest Edition.

R. Jayprakash Reddy and Y. Mallikarynna Reddy, “A Text book of Business
Mathematics”, New Delhi, Ashish Publishing House, Latest Edition.

K. B Dutta, “Matrtx and Linear Algebra”, New Delhi, PHI Learning, Latest Edition.

D. ¢ Sanchett and V. K Kapoor, “Stanstics” Theory, Methods and Applications”™, New
Dethi- Sulian Chand and Sons, Latest Edition.

D.N. Elhance, Veena Elhance and B. M. Aggrawal, “Fundamentals of Stanstcs’,

Alahabad- Kitab Mahal, Latest Edition. )
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MBA Full Time Revised Sylisbus for Aftiliated Institutions of Devi Ahilya Vishwavidvalaya, Indore

FT-103C ACCOUNTING FOR MANAGERS

COURSE OBJECTIVES

The objective of this course is to acquaint the students with the basic concept of Financial,
Cost, and Management Accounting and further to develop understanding of Accounting for
Managers for Decision Making,

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal 80 end semester examination.

There will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two will be writien test and third will be assignment/ presentatton/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carrying 80 marks will have two sections A and B. Section A
worth 20 marks wiii consist of four theory questions out of which students will be required to
attemypt any rwo’ﬁuestions Section B, worth 60 marks will have six numencal/practical
problems out of which a student will be requived te attempt any four questions.

Note: Relevant Case Studies {at least two cases per unit) will be discussed compulsorily,

COURSE QOUTCOMES

After the completion of the course the students should be able to

COIl. Get acquamnted with with the basic concept of Finance, Cost, and Management
Accounting.

CO2  Prepare financial statements in accordance with Generally Accepted Accounting
Principies.

C0O3 Develop cntical thinking skills to analyze financial data as well as the effects of
differing financial accounting methods on the financial statements.

1y

{04 Demonsirate the abiiny to communicate accountmg data effectively. as well as the
abihiy o provide knowledgeable recommendations .

COURSE CONTENTS
Part 1: Financial Accounting

UNDT Y
Basic Accountmg Coneepts and Fundamental Conventions. Accounting Standards —\WN

and IFRS. /\I‘V/
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MBA Full Time Revised Syliabus for Affiliated Institutions of Devi Ahilya Vishwavidyalaya, Indore

UNIT 1X
Concept of Double Entry System, Basic knowledge of Accounting Process: Journal,

Ledger, Trial Balance, Implications of GST.

UNIT 11X
Depreciation and its importance in Decision Making, Straight Line Method and Wntten

Down Value Method.

UNIT IV
Preparation of Final Accounts with Adjustments.

Part I1: Cost Accounting

UNIT V
Need for Cost Information, Cost Objective, Elements of Cost and Classification of Costs,

Cost Contro} and Cost Reduction.

UNIT Vi
Managerial Uses of Unit Costing, Contract Costing, Process Costing,

Part til: Management Accounting

UNIT VII

Basic Management Accounting Concepts, Relationship with Finaneral Accounting and Cost
Accounting

UNIT V111

Standard Costing and Vanance Analysis, Budgeting and Budgetary Control - Fixed, Flexible

and Cash Budget.

UNITIX
Introduction to Corporate Accounting - [ssue of Shares and Debentures

TEXT READINGS

. PO Tulsian. Financial Accounting. Pearson. Larest Edition

2. SN Maheshwarl. Introduction to Accountancy. New Dethy, Vikas Publishing House.
Eatest Fdition

Hansen. Management Accountmg. Cengage Leanmng. Irdia. Latest Ldition

4. MY Khan, P K Jam, Management Accounnng-Text Problems & Cases. Mc Graw Hills.

[V

Latest Edinon.
S, N Ramchandran and Ramkumar Kakanr. Finanoial '\r_counlm“ for Managemgnt Ny
Dcilm Tala-Mac Grave-Hull, Latest Ediion {
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MBA Full Time Revised Syllabus for Affiliated Institutions of Devi Ahilya Vishwavidyalava, Indore

6. Paresh Shah Basic Financial Accounting for Management, New Delhi, Oxford University
Press, Latest Edition.

7. Anthony Robert N, Hawkins David F., Merchant Kenneth N, Accounting Text and
Cases, Tata McGraw Hill Publication, New Delhi, Latest Edition.

8. 0.S. Gupta and Pankaj Kothan, Accounting for Managers, New Delhi, Frank Bros. &
Co., Reprint, Latest Edition.

9. Banerjeee, Financial Accounting, PHI, Latest Edition.

10. MUN, Arora, Cost Accounting Principle & Practices,Vikas Publishing House, Latest
Edition.

1. Dr. S. P. Gupta, Management Accounting, Sahitya Bhawan Publication, Latest Edition.

SUGGESTED READINGS

1. Paresh Shah, Management Accounting, Ist edition Oxford University Press, Latest
Edition.

John Wiid, Financial Accounting Information for Decisions, New Dethi, Tata-Mac Graw-
Hill. Latest Edition.

3 James Jiambalvo, Managerial Accounting, Wiley India, Latest Edition.

4 SN Maheshwar and S, K. Maheshwari, A Text Book of Accounting for Management.

2

New

5. Delhi, Vikas Publishing House, Latest Edition.
Louderback, Managerial Accounting. Cengage Learning,India.

7 §.K_ Bhattacharyya, Accounting for Managers, Vikas Pubhishing House Pvt. Ltd, Latest
Editon. _

8 Rajesh Kothari, Abhishek Godha, Management Accounting . Concepts and Applications,
Macmillan India Limited, Latest Edition.

9 Grewal, T.S., Double Entry Book-Keeping, Sultan Chand, New Dethi, Latest Edition.
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MBA Full Time Revised Syllabus for Affiliated Institutions of Devi Ahilva Vishwavidyalaya, Indore

FT-104 CIT & E-BUSINESS FUNDAMENTALS

COURSE OBJECTIVES

The objective of this course is to help the student acquire the basic knowledge of
Information Technology and e-Business Fundamentals The subject course is to help
students to understand the management aspect of E-commerce Technological Environment.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examination.
There will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluation will be considered as mtemal marks.

D)U\’,\\ \\/0'\ r
The semester examination carrying 80 marks will have 30 marks for viva-voce, 50 marks for
written examination that will have theory and practical problems. 7 to 8 questions will be
asked out of which students will be required 1o attempt any 5 questions.

COURSE OUTCOMES
After the completion of the course the students should be abte
COl. To understand basics of Information Technology and E-Business fundamentals.

R o o S s SN [y P . | ,
e of Computer fundamentals and apphcations ¢

CO2. To gan knowled
husiness.

CO3  To have awareness of E-business, Cyber secunty threats & other relaied 1ssues.

CO4 To Learn optimum uses of e-resources like websites, search engines. shopping sHes,

cte.

COURSE CONTENTS

UNIT ]

Introduction to Computer: Hardware: Input /- output devices. storage devices and
memory. Software System and  Apphication  Software. Compilers.  Interpreters and
Assemblers Computer Laneuages Levels of languages. eeneration and thew features
nternet Concepts & Services, Hardware and software reguirements, type ol Inteme
connections Operating Svstems WINDOWS XP: Basic Operations, uniites and leatures

UNIT I
Application Software (M5-Office)
| MS Word word basics. formatting text and documents. muoduction o
marl meree & macros
2 \fl\. Sxeel Excel basics. rearranging w )r! sihieets. \\m'kin;_: with sraphics
ng worksheet as daiabases. automaling ™ ai-' Propets
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MBA Full Time Revised Syllabus for Affiliated Institutions of Devi Ahlya Vishwavidyalava, Indore

3. MS PowerPoint : PowerPoint basics, creating presentation MS Access:
Database creation, screen/form design, report generation using wizard.

UNIT 111
E-Business: Fundamentals, E-Business framework, E-Business application, Technology

Infrastructure for E-Business. Mobile and Wireless computing fundamentals: Mobile
computing, framework, wireless technology and switching method, mobile information
access device, mobile computing application.

UNIT IV
E-Business Models: Elements of Business models, B2B, B2C models Payment Systems:

Type of E-payment, digital token—based e-payment, smart card, credit card payment
systems, risk on e-payment, designing e-payment

UNIT V
Security Environment. Security Threats, Technology Selutions, Client—server secunty,
data and message security, document security, firewalls. Ethical Social and Political 1ssues

In ecommerce.

UNIT V1
Inter-erganization Business. EDI application m busmess, EDL iegal, Security,
standardization and EDIL. EDI software implementation, VANs (value added net work}

Internet based EDI

UNIT Vi

Online Marketing Concepts’ Process, Marketing Communication, Marketing Tools.
Future of Flectronic-Business: Virtual Factorv, Strategres for Electronic Business. Making
Money on net, Web portals and vortals concepts. Introduction Search Engine Opainuzat:on

TEXT READINGS
| Ravi Kalakotta & Whinston B, “Frontiers of E-Commerce”, Pearson Education, Reprint,

New Delhi, Latest Edision.

2 Kalakota & M. Robinson, “E-Business: Roadmap for Success™, Pearson fducaton
Reprint. New Delhi, Latest Edition
3 RayuduC. S e-Business, Himalava Publisiung House, Latest Edition,

4 Daniel Amor, “The E-Business (R) Evolution”™. PHI Learming New Delhi, Latest

Ediuon

5 HansonF-Commerce & Web Marketmy. CLH“’I”B Learnuny. India, Latest Edinon

6. Kamlesh K Bajaj & Debjan: Nag, “E-Commerce™, Tata MceGraw Hills, New Delh Latest
Edition

7. Joseph E-commerce. Indian Perspective, PHIL Latest Editon.

g Murthn C SV e-Commerce. Himalava Publishing House, Latest Edition

9 Sinha and Sinha. Computer Fundamentals. BPB Publications. Latest Ediion

10 RN Taxall PC Software for windows Made Simple. Tata MeGraw Hills, New Delhi

Latest Edinon
11 Sumiiabha Das. Unix concepts and applhicanons, Tata McGrany Fills, New DJ} . Latest

Edition
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MBA Ful! Time Revised Svllabus for Affiliated Institutions of Devi Ahilya Vishwavidyalaya, Indore

FT-105 C BUSINESS ENVIRONMENT

COURSE OBJECTIVES

The course is aimed at delivering an insight into the field of business and environment

surrounding it through the following objectives:

e To familiarize the students with the business environment prevailing 1n India and in
the world to help themn understand its implications to business.

o To acquaint the students with the emerging issues in business at National and
International Level in the light of new economic policies.

e In today’s dynamic world it 15 mandatory to have primary knowledge of the
immediate environment in which business is conducted.

e  With the dawn of liberalization, privatization and globalization 1t has become very
important to get an insight in the work paradigms and international trade bodies which

are updated time to time.

EXAMINATION SCHEME

Student shall be evaluated on two components' 20 intemal and 80 end semester examination.

There will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carrying 80 marks will have two sections A and B. Sechion A
worth 60 marks will have six theory questions out of which students will be required to
attempt any four questions. Section B carrying 20 marks will contain one or more cases (o1

cases/practicat)

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily.

COURSE OUTCOMES
After studvine Business Envirenment Course. the studenis would be able to:

CO+ Enable the understanding of business and environment as one and separate entities.

02 leamn about different theories. approach style, modes of entry. various govermment
mitatives and International bodies for Practical implicauon m the Indian context

CO3  In depth knowledge of econonie pelicies. and changes made 1o them and reforms
stnce mdependence

€O Integrate busines‘ﬁ cnvironment principles and strategies o busmess practices
(domestie and internanonal} for growth and sustamabihity uE 2CONOMIC env &wnmcm
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MBA Full Time Revised Syllabus for Affiliated Institutions of Devi Ahilya Vishwavidyalaya, Indore

COURSE CONTENTS

UNIT 1
Business Environment: Concept, Significance and Nature of Business Environment;

Elements of Environment -Intemal and Extemal, Type of Environment (Economic, Socio-
Cultural, Political, Legal & Technological), Changing Dimensions of Business Environment.
Problems and Challenges of Indian Business Environment .

UNIT U1
Economic Planning & Development: Economic Environment. Nature of Economy,

Structure of the Economy, Economic Conditions, Problems & Challenges of Indian
Economy and Suggestions , NITI (National Institution for Transforming IndiajAayog-
Objectives and  Strategy, Rural Development Efforts, NGO Sector in India ,Current

Economic trends 1n India

UNIT I}
Indian Financial System: Monetary and Fiscal Policy, Economic Planning wath reference to
last 3 Plans, Industrial Policy, Foreign Trade Policy. RBIL. SEBL Banks Reform, Inflation,

Relevant Case Study.

UNIT IV
India & The World: Liberalization, Privatization ,Disinvestment & Globalization-Concept

& Tmpact on India India’s Export and Import EXIM Policy, Foreign Direct Investment in
India -1ts impact on Indian economy.

UNITV

International Trade: Balance of Pavment-Concept, Disequilibrium m BOP, Methods of
Corrections ,Trade Barriers and Trade Strategy. I'ree Trade vs Pretection, World Financial
Envirenment. Foreign Exchange Market Mechanism, Exchange Rate Determination, and

Euro Currency.

UNIT VI

Strategies for going Global: International Economie Integranon. Country Evaluation and
Selection. Foreien Market Entry Method, International Trading Blocks, Therr Objectives,
WTO Ongm. Objectives, Orgamzanon Structure and Functioning, WO and India. Impact of

WTO and Indian Business.
LNIT VH

Multinational Corporations: Moming and Diumensions. Globahzanen Stages. Forsien

Market Entry Strategies. Pros and Cons of Globulizaton of Indhan Business

A i
SN EE T R
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MBA Full Time Revised Syllabus for Affiliated Institutions of Dewvi Ahilya Vishwavidyalaya, Indore

TEXT READINGS

1. Essentials of Business Environment — Latest edition, K Aswathapa, Himalaya Publishing
House, Mumbat.
2. Indian Economy — Latest editton, S. K. Misra V. K. Puni, Himalaya Publishing House,
Mumbai.
3. Business Environment — Latest edition, Francis Cherumlum, Himalaya Publishing house
4. D.N. Dwivedi, Managerial Economics, Vikas Publishing House, Latest Edition.

SUGGESTED READINGS

1. Justin Paul, Business Environment: Text & Cases, New Delhi, Tata McGraw Hill,
Latest Edition.
) 2. Govt of India, Latest Economic Survey.
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MBA Full Time Revised Syllabus for Affiliated Institutions of Devt Ahilva Vishwavidvalaya, Indore

FT-106C ORGANIZATION BEHAVIOUR

COURSE OBJECTIVES

The Objective of this course 1s to help students to understand human behaviour 1n
organizations so that they improve their managenal effectiveness.

T O U 9 9 9 9

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examinations,

There will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two will be written test and third wall be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as ttermal marks. The

) semester examination carrying 80 marks wiil have two sections A and B. Secuion A worth 60
marks will have six theory questions out of which students will be required to attempt any

b four questions. Section B carrying 20 marks wall contain one or more cases (or
7 cases/practical)
3
7
Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily.
3
- COURSE OUTCOMES
J After the completion of the course the students should be able to:

COt. Demonstraie an understanding of key terms. theories! concepts and practices within the field

Y of OB,
C0O2. Demonstrate competence i development and problem sofving in the area of management,

CO3. Analvze the kev 1ssues related to administrating the human elements such as Perception.
3 Learing, Motivation, Leadership, Team Buiiding and others

CO4. Know the meaning of terminology and tools used m managing emplovees effecovely
COURSE CONTENTS

LINTT

Foundations of Individual Behaviowr:The organization and the indrvidual Personahny
Deterninants and Attributes. Amitudes. Learming and Leaming Theores. P‘xup o Ol

models

S \? \l
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MBA Full Time Revised Syllabus for Affiliated Institations of Devi Ahilya Vishwavidyalaya, Indore

UNIT 11

Mofivation: Definition and concept, theories of motivation- Maslow’s Hierarchy of Needs,
Herzberg's I'wo Factor theory, ERG theory, Vroom's Expectancy theory, Equity theory,
Reinforcement theory and Behaviour Modification

UNIT IH

Foundations of Group Behaviour and Conflict Management and Negotiation:Defining
and Classifying Groups, stages of group development, Group Structure, Group Processes,
Group Dynamics, Group v/s Team, Team Effectrveness. Group and Intergroup Relations
Transitions in Conflict Thought, Functional versus Dysfunctiona! Conflict, Conflict Process,
Conflict Management Techniques, Negotiation Process, Bargamning Strategies

UNIT 1V

Emotional Intelligence and Leadership :Nature and Significance of leadership, leadership
in different cultures, leadership theories and Styles Trait theories, Behaviourat theones--
Ohio State Studies, Michigan Studies, and Managenal Grid. Contingency theonies-- Fiedler’s
Model, Hersey and Blanchard's Situational theory, Path Goal theory, Recent Development in
Leadership Theory.

Emotional intelligence: Framework of Emotional Intelligence, Ef implications for an

individual and managerial effectiveness.

UNIT V

Organizational Culture and Organizational Change: Concept. Relationship of Culture
with orgamizational behaviour, Levels of organizational cutture, Analyzing, managing and
changing organizational culture, Implications for managers at national and plobal level.
Forces Tor Change, Resistance to Change. Approaches to managimg orgamzational change

UNIT Vi
Time Management and Stress Management: Stress, Work Stress and 1s Management.
Concept of Time Management, Barners to Effecuve Time Management, Tools and

Techniques for Effective Time Management

TENT READINGS

| Stephen P Robbins, Timothy A Judge. Seema Sanghi “Oreamzational Behaviow ™.
Pearson Lducation. Latest Editon

Nelson, Oroamsational Behaviewr, Cengage Learning, India, Latest Edition

3 R S Dwisedi. "Human Relations and Oreamzational Behavious. A Global Perspecuve

Lo

Macmiilanbatest Edinon
4. Jerald Greenberg and Robert A Baron. Behaviour n Oreamsanons, PHI Leammg. Tated

i
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MBA Full Time Revised Syllabus for Affiliated Institutions of Devi Ahilya Vishwavidvalaya, Indore

L

5. Hitt, Millar, Colella, Organizational Behaviour A Strategic Approach, Wiley India, Latest
Edition.

W

SUGGESTED READINGS

1. Fred Luthans, “Organizational Behaviour”, New York, McGraw Hill, Latest Edrtion.

. UdaiPareek, Understanding OrganzationalBehavior, Oxford Higher Education, Latest
Edition.

3. John W. Newstrom and Keith Dawis, “Organizational Behaviour: Human Behaviour at

Work™ New Delhi, Tata McGraw Hill, Latest Edition.

) 4. Jai B P Sinha, Culture and Organizational Behaviour, Sage Publication, Latest Edition.

5. Kavita Singh Orgamzational Behaviour Text and Cases, New Delhi, Pearson Education,

Latest Edition.
p 6. M.N. Mishra, Organizational Behaviour, Vikas Pubhshing House, Reprint, Latest Edition
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MBA Full Time Revised Syltabus for Affiliated Institations of Devi Ahilya Vishwavidyalaya, Indore

FT-107 C BUSINESS COMMUNICATION

COURSE OBJECTIVES

The objective of the course 1s

1 To create awareness and sensitize management students towards the significance of
effective communication skills and 1ts role in business

2 To acquire the basics of Business Communication

3 To hone up different skills of effective communication viz. listening, speaking, reading and
writing of management students

4.To sensitize the students towards the imperative need for developing interpersonal and
eroup communication and enable them to overcome fo certain extent the challenges 1n
effective communication with different stakeholders

5 To evaluate their skilis on a comprehensive parameters of listening, speaking and writing

EXAMINATION SCHEME

Student shall be evaluated on two components. 20 internal and 80 end semester exanunations.

There will be 20 marks for internal evaluation, three mternal evaluahons wilt be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carrying 8¢ marks will have two sections A and B. Section A
worth 60 marks will have six theory questions out of which students will be required to
aftempt any four questions. Section B carrying 20 marks will contain one or more cases {or

cases/practical)

Note: Relevant Case Studies (at least two cases per umit) will be discussed compulserily.

COURSE OUTCOMES

After the completion of the course the students should be able

CO t To effectively communicate at both mierpersonal and at organizauonal fevels. wath ail
the stakehotders of the organization

CO 2 To converse effectively i the basic Tormats. and styles of business witing so that

he she will be thoroushly prepared 1o take part mi real-world business situauons

CO 3 To respond appropriately m a confident and concise stvle foral and watten) i s aiven

situation

CO 4 Todenuly and apply effective usage of the requistte skl in a given pusimesy set-up

o gl
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MBA Full Time Revised Syllabus for Affiliated Institutions of Devi Ahilya Vishwavidyalava, Indore

COURSE CONTENTS

UNIT I

Basics of Communication: Define Communication and its objectives in a business set up,
Distinguish between Business Communication and General Communication; Principles of
Effective Communication; Process of Communication explained through various Models and
its examples, Importance of Feedback and critique; Bamners to effective communication

UNIT I
Communication Networks: Channels of Communication: Formal - Upward, Downward,

Lateral: Informal — Grapevine, Advantages and Disadvantages of grapevine; Comparing
Formal and Informal Channels in various situations; Verbal Communication: significance of
choice of words and style of communication, significance of language as an essential tool for
communication: Non-Verbal Communication: Importance of non-verbal communication,
Kinesics, Proxemics, Paralanguage; Culturat differences in Non-Verbal Behavior

UNIT 111

Factors affecting Communication: Barriers to Effective Communication and ways 10
overcome them: Listeng: Importance of Listening, Types of Listemng, activities to develop
listening Skills; Barriers to Listening and overcoming them, workshop on Understanding the
relevance and effectiveness of communication through Transactional Analysis

(Activity —based)

UNIT IV

Business Writing: Basic patierns of business letters: Cover letters, Applications, Sales and
Credit letters, ete.; Directness m good news and neutral sitvations: Indirectness in bad news
and persuasive messages (E-mails, Memos and Circulars: Writing Reports and Proposals.

UNITV

Resunme Writing : Types of resumes viz. Chronological. Functional” Skill-based.
Combination and Tarueted: Understanding the advantages and disadvantages of the same.
wailoring the content to surt the requirements. Significance of wrting resumes for miernsinp
and recruiiment purposes.

{Handout based)

UNIT VI
Presentation Skills: Preparmy for and conducting Presentations. Desigming and delivermg

online Presentations. literviewme and bemg interviewed: Group Discussions: Speeches and
Public Speaking. Siunten specifie role plavs as relevant to the discipline
{Asstenment based) L i}l M §\/ .
1 C 4
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UNIT VI
Reading Comprehension: Understanding the significance of reading and comprehension;

Understanding the value of significant reading to develop the ability to comprehension and
critical insight; Developing language proficiency and enhance vocabulary and grammar
(Handout based)

TEXT READINGS
1. Penrose, Business Communication for Managers, Latest edition, Cengage Leamning, India
2. P.D. Chaturved:, Business Communicanon Concepts Cases & Applications, Latest edition,

Pearson Education.

. Raymond V. Lesiker, Business Communication — Connecting m a Digital World, McGraw

L

Hill Education, Latest edition, New Dethr.
4 Dehashish & Das, Business Communication, PHI, | Latest edition.
5. Courtland L. Bovee Business Communication Today, Eatest edition.
6. Agarwal Rolini, Business Communication Orgamzation and Management, New

Dethi- Taxmann Publication, Latest editon.

SUGGESTED READINGS

I Asha Kaul, Bustness Communication, Latest edition, PHI Learming

2. Courtland L. Bovee, Techniques of Writing Business Letters, Memos and Reports, Jatco
Publishing House, Lalest edition.
3. Knzan, Effective Business Communication , Latest edition, Cengage Learning. India

4. Madhukar. Business Communication, Vikas Publishing House, Latest edinion,

5. Sushil Bah!. Busiess Communication Today. Response Books, Reprint | Latest edition

6. Meenakshy Raman& Prakash Singh Business Commumication. Oxford Figher Education
Latest edhtion
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MBA Full Time Revised Syllabus for Affiliated Institutions of Devi Ahilya Vishwavidyalaya, Indore

FT-108C MANAGERIAL ECONOMICS

COURSE OBJECTIVES

The objective of this course is 1o help the students gain understanding of different aspect of
managerial economics and also the functions and responsibilities of the manager with a focus
On MICTO ECONOMIC CONCEpts.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 intemal and 80 end semester examination.
There will be 20 marks for internal evaluation, three internal evaluations wall be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carrying 80 marks wilt have two sections A and B. Section A
worth 60 marks will have six theory questions out of which students will be required to
attempt any four questions. Section B carrying 20 marks will contain ¢ne or more cases (o1
cases/practical }

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily.
COURSE OUTCOMES

After completion of the course the students should be able to:

COl  Demonstrate knowledge of fundamental managenal concepts and principles
including analysis of difference and interrelation between micro and macro
£CONOMICS.

CO2  Acquamntance with the necessary analytical tools to analyze decision making by
individual consumers and firms such as demand. supplv. pricing and resource
aliocation.

CO3  Understand the economic basis for business characteristics and market imperfections.

CO4  Demonstrate detailed understanding of macro economics for management and aiso

new economic policies.
COURSE CONTENTS
UNIT |
Introduction: Detimtion of Economies. Micro and Macro economuce theories, Relationship

between Micre and Macro economies, Managenal and Busmess economics. Scope of

managerial econones and s relationship with Statistics. Mathemaues, Accounting and

Operation Research. Optumisanon echniques. Coneepts and techiiaues gj \}\/
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UNIT
Demand Theory: Concept of Demand, Factors affecting demand, Demand Functions, Price

of commeodity and demand, shift in demand curve, Income and demand, Income and
substitution effects, other factors affecting demand, demand forecasts. Laws of Supply,

Elasticity of Demand .

UNIT 111
Production and Costs: Fixed and Varable inputs, Short and long run fixed and variable

proportions, returns to scale, Causes of increasing and decreasing returns to scale, Cost curve,

choosing the least cost input combination.

UNIT 1V
Theory of Firm and Market Structures: Modern Theories of Profit, Profit Maximization,

Sales Maximization, Organizational Slack, Ownership and Control, Perfect Competitton,
Monopoly, Oligopoly, Imperfect Competition.

UNIT V
Macroecenomics for Managenment: Determinanis of GNP/GDP, Consumption Saving and
Invesiment, Inflation. Trade Cycles, Monetary Policy, Fiscal Policy.

UNIT V1
New Ecenomic Policy-1991; Liberalization, Privanzaton, Globalization, Impact on business

and impact of gclobal shocks (general discussion on Global Financial Crisis and

demonetization} .

TEXT READINGS

I D.N. Diwedi, “Management Economies™, Vikas Publications, Latest Edition.

2. Adhikari M “Managerial Economics”™, N.D. Khalsa Pub. New Delhi, Latest Edinion.

3 Baumol W. “Economic Theory and Operations Analysis™, Latest Edition

4. David JR & Chang Simen, “Managerial Lconomics™. Prentice Hall | New Dellu. Latest

."‘)

Feition
5. H.C Petersen - Managerial Econenucs. Latest Editron.

SUGGESTED READINGS

J (rupl‘ “Managenal Feconomics” TMEL New Delhi. Latest [inlgon

L ,
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¥T-201C OPERATIONS RESEARCH

COURSE OBJECTIVES

The objective of this course is to help the students acquire quantitative tools, and use these
tools for the analysis and solution of business problems. The emphasis will be on the
concepts and application rather than derivations.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester exarmination.

There will be 20 marks for intemal evaluation, three internal evaluations will be conducted
out of which two will be written test and third wall be assignment/ presentation/quiz/ class
participation. Best two out of Jevaluations wali be considered as internal marks.

The semester examination carrying 80 marks will have two secnons A and B. Section A
worth 20 marks will consist of four theory questions out of which students will be required to
attempt any two questions. Section B, worth 60 marks will have six numerical/practical

problems out of which a student will be required to attempt any four questions.

COURSE OUTCOMES

After the completion of the course the students should be able
CO}. To gain an understanding and apprecianon of the principles and applications  relevant
to the planning, design, and operations of manufacturing/service firms

C02 To undesstand the interdependence of the operations function with the other key

functional areas of a firm.

CO3 To apply analytical skitls and problem-solving tools to the analysis of the operations

problems.

(04 To mcrease the knowledge. and broaden the perspective of the world in which you

will contribute your talents and leadership in business operations
COURSE CONTENTS

UNFT
Introduction to Operations Research: Meamng, Scope ol Operanons Research i

Management, Advantages and Limitanons of Operauon Research. OR Nodets,

UNTE T
Uinear  Programming.  Meaning  of  Limewr Programming. Generad Mathematical
Fermatauon of LPP, Graphical Anabvsis. Simplex Method, Two-phase Method, Big M-

Method. Dualine and Post Optimality Analyvses Advantage and Lumt?{cns of LPP

d”\ O on s .
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UNIT 11
Transportation Model: Mathematical Formulation, Initial Basic Feasible Solution, Vogel's

Approximation Method, Optimization (Minimization and Maximization) Using Modified
Distribution Method and Stepping Stone Method.

UNIT IV
Assignment Problem: Assignment Model as a Particular Case of Transportation Model,

Formulation of Assignment Problems, Solution of Assignment Problems Using Hungarian
Method (Minimization and Maximization) Route Allocation, Travelling Salesman Problem.

UNIT V
Waiting Line Moedels: Introduction, Scope in Management Dectsions, Quewng Models

M/M/] (Infinite and Finite Popuiation), Probability Calculations arid Application of M/M/C
(Infinite Population) .

UNIT VI ,
Replacement Models: Introduction Scope in Management, Single Equipment Replacement
Models and Group

Replacement.

UNIT VI
Game Theory :Introduction 1o Games, Maximin and Minimax Principles, Pure and Mixed
Strategies, Solution of Games Using-Algebraic and Graphical Methods.

UNIT IX
Simulation: Introduction to simulation, Monte Carlo Technique and Tts Apphications

UNIT X
Markoy Chain Analysis: Computation of Sequential Probability of States for D:fferent
Periods, Steady State Probability of States and Application of Markov Chain

TEXT READINGS

! Anderson. Introduction to Management Science,Cengage Learning, Latest Edition

2 HamdvA Taha, Operations Research: An Introduction, Pearson. Latest Edivon.

3 N.D. Vohra, Quantative Techniques m Management. McGran Hill Education:
Latest Fchtion

4 H.M. Wagner, Principles of Operations Research with Applicanon 1o Manacenal

Decistons. PHI Leammye fatest Edition

Chawla. Operation Research, Kalvani Publicaton Ludhivana, Latest Fdion

A
6 Sharma Anand. Operation Research, Himalaya Publishing House. Latest Echiion
7} K Sharma,Operations Research Theory &Applications. Macnulian Indi L Latest

Edition.
8 Kalawati, Operations Research, Latest Edition. Vikas Pub!icaﬁ‘n Pyt itd Latest Edrnon

f VS
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SUGGESTED READINGS

1. Winston,Operation Research Application and Algorithm, Latest Edinon,Cengage
Learning.

2. Krajewski, Ritzmen, Malhotra, Operations management: Process & value, Latest
Edition, Pearson.

3. V. K. Kapoor, Problems and Solutions in Operations Research, Latest Edition,New
Delhi, Sultan Chand andSons.

_ F. Hillier, Introduction to Operation Research,Latest Editton, TMH

5. Bobby Srinivasan and C.L. Sandblom, Quantitative Analysis for Business Decisions,

Latest Edition, McGraw Hill Publications '\
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FT-202C OPERATIONS MANAGEMENT

COURSE OBJECTIVES

The objective of this course is to help the students understand the concepts of production
function, inventory control, quality control and application of technical models and
techniques for solving production problems.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 intemal 80 end semester examination.
There will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ ¢lass
participation. Best two out of 3evaluations will be considered as internal marks.

) The semester examination carrying 80 marks will have two sactions A and B. Section A
worth 32 marks will have 4 theory questions out of which students wll be required to attempt
any two questions. Section B carrying 48 marks wall contain five numerical/practical
problems out of which a student will be required to attempt any three questions.

i COURSE OUTCOMES
After the completion of the course the students should be able

\) CO1. To gain an understanding and appreciation of the principles and apphications relevant to

2 the planning, design, and operations of manufacturing/service firms.

CO2. Understand the interdependence of the operations function with the other key
functional areas of « firny,

) CO3. Apply aalytical skills and problem-solving tools to the analvsis of the operations

problems.

CO4. Increase the knowledue. and broaden the perspective of the world in which you will

contribute your talents and leadership m business operations

3 COURSE CONTENTS

LUNIT 1

Introduction to Production and Operations Management: Nature of Production
Operations  Management,  Produchion Function and 1ts Environment,  Funcoions  of
) Production-Operations Manazer. Productivinv- Defimpon. Types of Productivity. Factors

affectng Productivity. Methods tor improving Productivity. Standardized Senvice Stratepy.

3 Asgsemble-to-Order Strateey. Customized Services Strategy. :g
EAY v N
SN A :
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MBA Full Time Revised Syllabus for Affiliated Institutions of Devi Ahilya Vishwavidyalaya, Indore

UNIT 1l

Facilities Planning: Product Selection and Design, Service Design, Process and Technology
Selection, Location of Manufacturing / Service Facility - Quantitative (Centre of Gravity
Model, Median Model, Dimensional Analysis, Brown & Gibson Model) and Qual itative
Model(Factor rating method, Weighted factor rating method)

UNIT HI
Layout of Manufacturing/service facility: Product layout, process tayout, fixed position
and group layout, layout design: Relationship based and Load-Distance cost matrix. Materials

handhing concepts.

UNIT IV
Work Measurement &Resources Requirement Planning: Work Study, Method Study and

its techniques, Work Sampling and its techniques, Motion Study, Capacity Planning
Inventory Management: Concept, types, lead time. safety stock, reorder point, P- system & Q
- system, EOQ, ABC & VED AnaJySJS.

UNIT YV
Production Planning and Control: Aggresate Production Planning - Chase sirategy, Level

production strategy, Mixed strategy, Matenals Requirement Plannimg

UNIT VI
Operations Scheduling: Production Activity Control for Mass Manufacturing { Assembly

line balancing, batch processing and Job shop -n-jobs on single machine, n-jobs on
Two/Three machines (Johnson’s Rule), 2-jobs on m machines {Graphical methed — Aker’s
Algorithm}

UNIT ¥
Quality Management : Evolution of Quality Concept. TOM. Quality Gurus ( Juran , Crosby,
Deming ), KAIZEN, Statishical Process Contral - Control Charts and their r\]Jpl]CEl’[lODS
Acceptance Sampling, Operating Characteristics Curve and s applications, Quality Circles,
Six Sigma.

TEXT READINGS
I Evans. Operations Management Concepts Techniques and Applications. Cengage
Learming, Latest Edition.
B, Mahadevan. Operation Management: Theory and Practice” Pearson Educaton, New
Delhi Latest Editon.
Toseph G Monks, Operations Management MeGraw Hill Invernauional Publication. New

T

o

York Latest Edinon
4 Ashwathappa. Production and Operation Management. Himalava Publishing Touse.
LatesibEchuon
SN Charv. Theory and Problems in Production and Operatons Management. TNV

LN

Latest Edition
6 AR Chitaie and R C Gupta. Matenals Managen “N Text and (ases., P\}) Legrnimg,

Latest Bdition w\U C
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Edition.
4. Leel. Xrajewski and Larry P. Ritzman, Operation Management, Pearson Education;

? MBA Full Time Revised Syllabus for Affiliated Institutions of Devi Ahilya Vishwavidvalaya, Indere e
% SUGGESTED READINGS
% 1. Norman Gaither, Operations Management, Cengage Leaming, India, Latest Edition.
2. Slack, Operations Strategy, Pearson Education, Latest Edition,
2 3. R Paneersefvam, Production and Operations Management, PHI Learning, Latest

ol Acadenie vear 201920
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FT-203C ENTREPRENEURSHIP

COURSE OBJECTIVES

The objective of this course is to exhibit knowledge of fundamentals of entrepreneurship,
application of tools & techniques to setup an entrepreneurial venture,

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examination.
There will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carryving 80 marks will have two sections A and B. Section A
worth 60 marks will have six theory questions out of which students will be required to
artempt any four questions. Section B carrying 20 marks wilt contain one or more cases (or

cases/practical)

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily:

COURSE OUTCOMES

After completion of the course the students should be able to:
€Ol Understanding the basics of Entreprencurship and real life issues therein.

C02. Apply Theoretical concepts 1nto practice while facing business problems.
CO3. Contribute in Developing Reasoning and Analvtical abihity to foster Decision Making.

CO4. Nurture Entrepreneur Skills and Leadership Abihtes.

COURSE CONTENTS

UNIT |
Fundamentals of Fntrepreneurship: Define Entrepreneunal Traits & Entreprencurship.
Fntrepreneur Decision Making Process, Role of Entreprengurship in the Economy. Concept

ot Start-ups. Forms of Ownership. Women Entrepreneur & Challenges

ENIT 1)

Planning and Oreanizing Entrepreneurial Venture: Process of Planning Entreprencurnal
Venture. Oreamzine Business Reszarch Tools and Techniques o know the feasibiliv of
Venture: Life Cvele of Venture, Growth and Chaltenges. Problem Solving Appraaches ang

. Ow&j |
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UNIT I
Creating a Business Plan: Define the elements of a business plan, Create a basic business

plan, Recognize and describe the role marketing plays in business {Digital Media), Explain a
marketing plan, Explain the considerations in the purchasing cycle, Launching Formalities

UNIT 1V
New venture Expansion & Exit Strategies: Expansion Strategies: Understanding joint

ventures, acquisitions, merger, franchising Exit Strategies: Introduction, Reasons for
existing and long-term preparation, short-term preparation.

W W W W W e W w

UNITV
Institutional support to Entreprenenrship: EDP Movement in India Institutional Support

System, Centre for Entrepreneurship Development (CED), National Institute for
Entreprencurship and Small  Business Development (NIES BUD), Institutes for
3 Entreprencurship Development (1ED), Science and Technology Entreprencurship Parks
(STEPs), National Alliance of Young Entrepreneurs (NAYE), Techmcal Consultancy
Organisations (TCOs), National Small Industry Corporation {NSIC), Industrial Development
) Bank of India (IDBD), Industrial Finance Corporation of India (IFCT), industrial Credit and

Invesiment Corporation of india (ICICT). Rural Development and Self Employment Traming

3 Institute (RUDSETI), Rural Development and Human Development Training programimes,
“ Technology Transfer programmes.

el

“ UNIT V1

! Start-Up Funding & Strategies for future: bunding Alternatives for Stari-up,Venture
@ Capital System for Start-up, Designing Funding Strategy, What Investors Look For in a Piich
g Funding, Current Funding Option avaifable i slobal Market

)

, UNIT VI

Y Risk Management & Regulatory Global Concerns: Risk Avenues for entrepreneurs &

. Stralegies for Risk Management, Discuss Different types of regulations that apply to
'; businesses. Understanding lewal& Ethical responsibilities of entrepreneurs, Identify key
concepis and relationships i a business environment, Describe business considerations when
entering the global market, Recognize and desenbe the value of cultural differences n tocal

and vlobal business.

TEXT READINGS

| Charanthimath.  Entreprencurship development small - business enterprises. Pearson
education. Latest Ldition

2 Kuratko&Hodeetts. Entreprencurshup m The New Millenniuni, Cencage tearning. [itest
Edinon.

3 Vasant Desai Small scale Industies and Entrepreneurship, Himalava Publishing House.
Latest Edinon.

4 David H Holt Entrepreneurship Now Veniure € reanion. PHY . Latest bdion. N g

3. Rajeev Roy. Entrepreneurship. Oxford Unisersiiv press. [Latest Ediion

- Jﬁ ) we D Acadenic sear 20140-20
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SUGGESTED READINGS

1. Greene, Enirepreneurship, Cengage learning, Latest Edttion.

2. B. K. Mohanty Fundamentals of Entrepreneurship PHI, Latest Edition.

3. Barringer, Entrepreneurship Pearson education, Latest Edition.

4. KanishkaBedi, Management and Entrepreneurship, Oxford University Press, Latest

Edition.

5 Desai Vasant, Dynamics of Entreprencurship Development and Management,

HimalayaPublishing House, Latest Edition.

6. Coulter, Entrepreneurship in Action, PHI Learning, Latest Edition.

7. AlpanaTrehan, Entrepreneurship , Wiley India Pvt. Limited, Latest Edition.

8 The Lean Startup, Eric Ries, Latest Edition.

9 Business Modet Generation - AHandbook for Visionaries, Game Changers, and
Challengers, by Alexander Osterwalder and Yves Pigneur, Latest Edition.
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FT-204C FINANCIAL MANAGEMENT

COURSE OBJECTIVES
The objective of the course is to understand the concept s of Business Finance and 1t also

aims at learning of financial tools and developing the skills of financial analysis and financial

decisions.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examnation.

There will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of Jevaluations will be considered as wmternal marks.

There will be two sections. Section A, theoretical, is worth 32 marks with 3 questions out of
which student will attempt any 2. Section B will contam practical, numerical and case(s)
having 5 questions and will be worth 48 marks and student will be required to attempt 3

questions.
Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily

COURSE OUTCOMES

After completion of the course the students should be able
01 To Understand the Financial Management, sources of finance and describe basic

EOL

financial decisions.

C02. To analyze the financial statements by usmiy varnous financial tools and
application of FIFS and CFS

(0O 3. To describe, Leverage, Budgeting. Cost ot capital. Capital structure theories and
analvsis of the same by applying various techniques

CO4. To analyze the investment decisions by usig various fi nancial tools and
understanding of Working capital. dividend dacision

COURSE CONTENTS

UNIT 1
Introduction: Financial Concepts and Natwre Scope. Function and Objectives of Fmancral
Management Understanding the concepts of Value Maximization and Profit Maximizaton.

Basic Financial Decisions nvestment. Financme and Dividend Decisions

UNIT I
Financing Decisions: Short term sources of finance and therr Lhanmtcnamb Long term

sources of finance and their charactenstics, Qg\/
~ L\A/\&”
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Unit 111
Financial Statement Analysis: Financial Statement Analysis of a Company, Common Size

Statements, Ratio Analysis, Funds Flow Analysis, Cash Flow Analysts, Leverage Analysis,
Cost-Volume-Profit (CVP) Analysis.

UNIT IV
Cost of Capital and Capital Structure Decision: Understanding the Concept of Cost of

Capital, Computation of cost of Equity, Debt and Quasi Capital. Weighted Average Cost of
Capital and Marginal Cost of Capital. Capital Structure and its Theones such as MM theory

of Capital Structure.

UNITV

Investment Decisions:
Long term Investment Decisions: Capital Budgeting: Concept and Computation of Time

Value of Money, DCF and Non DCF methods of Investment Appraisal. Project selection on
the basis of Invesiment Decisions. Evaluating Investment Proposals for Decision Making.

Capital Ratroning,

UNIT VI

Short term Investment Decisions: Working Capital: Concepts, components, Deiernunants
and need of Working Capital. Computation of Working Capitat for a Company . Operating &
Cash Cycles, Risk-return trade off, workmg capital estimation, cash management

recelvables management, inveniory management.

UNIT Vil

Dividend Decision: Dividend policies in practice and Determinants of Dividend. Theories
for Relevance and irrelevance of dividend decision for corporate valuation- Walter's Mocdel.
Gordon's Model. MM Maodel of Irrelevancy of Dividend, Residual Theory of Dividend Cash

and stock dividends

TEXT READINGS
| 1M Pandey, Financial Management, Vikas Publication House. Latest Edition
3 AY Khan and P K Jain, Financial Management, Delhi, TMH. Latest Edition.
3. Brigham. Fundamentals of Financial Management, Censage Leammy. Latest Edinon
4 Kulkarni. Financial Management, Himalava Publishing House, Latest Fdiron
S Sharan V. Financial Management. Pearson Education: Second Edion. New Dellu. Latest
I-ditron
6 Chandra Bose Fundamentals of Financial Management. PHL Latest Edition
7 Rustagi, R.P.. Financial Management. Galgotia Publishing Company . Latest Ldition
S Bhalla. V' K_. Financial Management & Policy. Anmol Publications. Delhi. Lalest Edition
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SUGGESTED READINGS

1. Prasanna Chandra, Financial Management, New Delhi, TMH, Latest Edition.

2. Keown, Financial Management- principles & application, Pearson Education, Latest
Edition.

3. Shapiro, Capital Budgeting & Investment Analysis, Pearson Education, Latest Edition.

4. Reddy G. S., Advanced Financial Management, Himalaya Publishing House, I.atest

Edition.
5. Shashi K. Gupta & R.K. Sharma, Financial Management- Theory and Practice, Kalyani

Publishers, Latest Edition
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FT-265C MARKETING MANAGEMENT

COURSE OBJECTIVES

The objective of this course 1s to provide the students exposure to modem marketing
concepts, tools, and techniques, and help them develop abilities and skills required for the
performance of marketing functions.

EXAMINATION SCHEME
Student shall be evatuated on two components: 20 mtemal and &0 end semester examination.

There will be 20 marks for internal evaiuation. three imternal evaluations will be conducted
out of which two will be written test and third will be assigniment/ presentation/quiz/ class

participation. Best two cut of 3 evaluations wall be considered as internal marks.

The semester exammnaton carrying 80 marks will have two sections A and B. Section A
worth 60 marks wall have six theory quesuons out of which students will be required to
attempt any four questions Section B carrving 20 marks will contain one or more cases {or

cases/practical }

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily.

COURSE OUTCOMES

After completion of the cowrse the students should be able to
CO1. Understand the dvnamics of marketing in business
COZ. Relate markeung theones to pracneal situation

CO3  Develop umque marketing mix

CO4. Construct sales plan and professional mteractive preseniation.

COURSE CONTENTS

UNTT 1

Marketing Concepts:  Concept. Nature scope and importance of marketing: Marketing
concept and Philosephies. bullding and Jdehivermg customer value and satisfaction. retaning

HAa

i

customers: Value Cham: Scannmyg  the Markeung  Fovionment - macro and O

components and therr unpact. on marketng decisions: Marketme Mix Elements: Difference
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between marketing and Selling Introduction to digial marketing, Emerging Trends 1n
Marketing: Multi Level Marketing, CRM, Green Marketing, Event Marketing, Rural
Marketing, Global Marketing, Marketing for Non Profit Organizations.

UNIT I
Market Segmentation-Targeting-Positioning and Consumer Behavior: Market
Segmentations, Levels of Market Segmentations, Patterns, Procedures, Requirement for

Effective Segmentation, Evaluating the Market Segments, Selecting the Market Segments,
Tool for Competitive Differentiation, Developing a Positioning Strategy; Analyzing
consumer markets & buyer behavior, factors affecting consumer behavior; types of buying
decision behavior.

UNIT 11

Product Decision: Concept of product, Product Classification; product mix and product line
decisions, Product Life Cycle Strategies, Product Diffusion Process, Equity; Repositioning,
Branding, Packaging, and Introduction of Labehng New Product Development Process .

UNIT IV

Pricing Decision: Concept of Pricing, Pricimg Objectives, Factors affectmg  price
determination, significance of pricing decisions, Pricing Methods and Strategies, Pricing
policies and strategies; Discounts and rebates.

UNITV

Distribution Decisions: Functions and types of Distribution Channel, Design of Distribution
Channel, channel management decisions, charmel dynacucs- VMS, HMS, MMS. whole

selling retailing, e-talling.
UNIT VI

Promotion Decisions: Effective Communication, Integrated Marketing Communication,
Marketing Communication Process, Promotion mix - Advertismg. Personal Selling, Sales
Promotion and Publicity and Public Relations, Direct Markeung

UNIT Vil

Marketing Strategies for Leaders, Challenges, Followers and Nichers : Analyzing
competitors—competitive forces, Identifving competitive stategies, mdustry concept of
competition. devising the market strategies for market feaders. market challencers. market

followers and market nicher .

TEXT READINGS

I Kotler. leller, Koshy. Jha, Marketie Management A South Asian Perspective. Pearson.

Latest Ecition,
Kuriz, Principles of Marketing, Cengage Learning, Jndha. Laest Editon

!Q
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3. S Neelamegham, Marketing In India, Vikas publishing house, Latest Edition.
4. Biplo Bose, Marketing Management, Himalaya Publishing House, Latest Edition.
5. Paul Baines, Chris Fill, Kelly Page, Marketing, Oxford Univessity Press, Latest Edition.
6. Winner Marketing Management, Latest Edition.
@ SUGGESTED READINGS

1. William L. Pride and O.C. Ferrell, Marketing Concepts and Strategies, Boston, Houghton

Mufflin Co., Latest Edition.
Czinkota and Kotabe ,Marketing Management, , Cengage Learning, India , Latest

Edition.

™~

3. West, Ford, tbrahim, Strategic Marketing, Oxford University, Latest Edition.
4 Evans, Marketing Management Cengage Learming, India , Latest Edinon.
kY ~
J
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FT-206C HUMAN RESOURCE MANAGEMENT

COURSE OBJECTIVES

The objective of this course is to help the students develop an understanding of the
dimensions of the management of human resources, with particular reference to HRM
policies and practices.

EXAMINATION SCHEME

L - T S T o o

Student shall be evaluated on two components. 20 internal and 80 end semester examination.
There will be 20 marks for intemal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

s s Qg

The semester examination carrying 80 marks will have two secnhons A and B. Section A

) worth 60 marks will have six theory questions out of which students wall be required to
kY attempt any four questions. Section B carrying 20 marks will contain ore or more cases (or
" cases/praciical)
3 Note: Relevant Case Studies (at least two cases per unit) will be discussed by the Faculty
. compulsorily.
Y
a COURSE OUTCOMES
) After completion of the course the students should be able 1o .
’ CO1. Demonstrate an understanding of key terms, theories/ concepts and practices withmn
b the field of HRM

CO2 Demonstrale competence in development and problem soiving in the area of HR
. management
' CO3  Analvze the key issues related to administrating the human elements such as

Acquisition. Compensation, Appraisal, Career planning, Training Global Challenges
CO4. Describe the meaning of terminology and tools used in managmg cmployees
effecuvely

| COURSE CONTENTS

UNIT

HRM Concept:  Defininon. Concepr, Evolution. Relevance of HRAM, Human Resource
: Functions, HRAM i current Scenano. Human Resource Pelicies

UNIT |
J Human Resource Acquisition Process: Job Analysis- Job Spectfication. Job Analvsis
' Vethods, Human Resource Planning, Concept and Process of HRD, Human Resourcg
; information System. Steps of HRIS. Recrutment. Sources of muultmem F-recruiiment. 4
’ Selection. Stages in selection process, Placement ancl Indu nom VU- -

f‘\/ /
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UNIT IIX

Human Resource Training and Development: Orentation, Training and Development
Process and Methods, Need Assessment, Training Evaluation, Approaches and Types of
Evaluation Instruments, Developing Effective Traming Programmes.

UNIT IV

Appraising and Improving Performance: Basic Concepts, Objectives and Process of
Performance Appraisal Systems, Performance versus Potential Appraisal, Types of Appraisal
Systems, New Trends in Performance Appraisal Systemns, Planning and Career Planning.

UNIT V
Maintenance of Human Resources: Job Evaluation Incentive and Reward System,
Objectives and Major Phases of Compensation Management.

UNIT VI

International HRM: HR in Comparative Perspective ,Challenges faced by HR Global
Managers: Cross National Varations in Acquisition, Recruitment, Performance Apprasal,
Tramning & Development, Reward Structure, and Labour Management, etc.

TEXT READINGS
1. Bohlander, Human Resource Management, 14" edition Cengage Learning, India,
Latest  Edition.
Dessler, Verckey, Human Resource Management, Pearsen Education, Latest Edition.
Monir H Tayeh International Human Resource Management, Oxford, Latest Edition
Patnaik, Human Resource Management, PHL Latest Editien.
Subba Rao. International Human Resource Management, Himalaya Publishing House.

:J'\ JA R AN ]

SUGGESTED READINGS

I. Tony Edwards, Chnsrees. International Human Resource Management. Pearson

Education, Latest Edition.

2 K. Asawatthapa International Human Resource Management . TMIL Latest Edition.
3. Jeffery Melto. Human Resource Management, Cengage Learmnimg, India, Latest Edition.
4 SubbaRao, Essential of HRM and Industnal Relation, Himalaya Pub. House, Latest

Editon.
S Methis& Jackson Human Resource Management Cengage Learning, Latest Edinon.
6 Dowline International Human Resource Manacement Cengage Learming. india Latest

Edinon ﬂq A ) L/ .
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FT -207 C BUSINESS ETHICS & INDIAN ETHOS IN MANAGEMENT

COURSE OBJECTIVES

The objective of this course is to help students gain an understanding of Business Ethics and
application of Indian values i managenal decision-making,

oW W W

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examination.

There will be 20 marks for intemal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class

)
7 participation. Best two out of 3 evaluations will be considered as internal marks
) o . : . _
The semester examination carrying 80 marks wall have two sections A and B. Section A
} worth 60 marks will have six theory questions out of which students will be required to
attempt any four questions. Section B carrying 20 marks will contaim one or mere cases {of
; cases/practical)
Note: Relevant Case Studies (at least two cases per unit) will be discussed compulisorily.

COURSE OUTCOMES
After completion of the course the students should be able
CO!  Understand the relevance of indian Ethos for further enrichment of holistic
leadership principles and practices.
4 CO2  Understand application of several important concepts and frameworks for moral
' reasonmyg o complex business issues.
Y Co3 Apply ethics to business, management, and decision making
CO4  Provide insights to participants for developig leadership that s socially.
environmentally and culturally responsible

COURSE CONTENTS
PART — | BUSINESS ETHICS

UINIT 1

The Nature and Purpose of Fthical Reflecnons Invoducuon, Detiniton of kthics. Moral
Behaviour. Charactenstics of Moral Standards. Bosmess Ethies Medating between Moral
Demands and Interest, Relative Auvtenomy of Business Moraliv, Studies m Business Ethics,

Role of Ethics in Business, Theorn ol Veluntary Mediation. Participatory Ethics. Duty ethics

it the Business Environment. Theories of Virtue \)\(
o !/‘\ /L/

; / Case Study: Trade in Human Organs Qﬂ% L:\
“; f—/ h . . X .
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UNIT 1i

Moral Respensibility: Introduction; Balanced Concept of Freedom, Individual Responsibthity,
Implications related to Modern Issues, Public Accountability and Entrepreneurial
Responsibility, Moral Corporate Excellence.

Case Study: Satyam 1s not really Satyam

Discussion on cases related to unethical Practices in Industry (For instance Nirav Modi, Vijay
Mallaya, etc)

UNIT I
Corporate Responsibihity, Business Ethics and Individual Interest: Interest based Outlook,

Tmpact of Interest on Moral Goals and Moral Principles, Utilitarian Views on Business
Ethics, Enlightened Egotsm.

PART - Il INDIAN ETHOS IN MANAGEMENT

UNIT IV

Management, Culture and Ethos - Role and Sigmficance of Ethos mn Managenal Practices,
Management 1s Culture Bound, Sources of Indian Ethos i Management Vedas, Shastras,
Smrities, Puranas, Upmishads, Ramayan, Mahabharat, Arthashastra, Ramcharamanas,
Panchatantra, Hitopdesh, Guru Granth Sahib, Teachings of Buddba and Mahaveer. the Holy
Bible, the Holy Quran etc. — examples and models from the above texts, Human Behaviour -
Inchan Thoughts, Guna Theory, Sanskara Theory.

Case Study The Whastieblower

Discussion on characters of Ramavana, Mahabharata Learmings and quotes of GurunanakDey
, Buddha , Mahavir | Inspirational Stories fron Indian Mythofogy.

UNITV

Karma Theory, Nishkama Karma Yoga and Professionalism. Personat and Managenal
Fffectiveness in Indian Thoughts - Management of the Self  Management of Body,
Thoughts and Emotions; Interpersonal and Group Effectiveness .

Case Study: Fet Airways. '

Discussion on stones from Panchtantra, Hitopdesh

UNIT Vi

Cultural Hertage of India and 1ts relevance for Modern Manacement Concept of "Pancha -
Rina’ ¢five- fold debt) and Corporate Social Responsibihitv, Four fold Lie Goals
(Purusharth Chatushtheya) and Busimess, Sanskara Values Vs Skills Supremacy of Values
over Skills, Role Vs Self. Work Place Spirituality

Case Study East Indra Company Discussions on Teachmes from Bhaowad Geeta

LINTT VH
Produciive Practices and Team Motvation, Prospecis of Virtues m Busimess Fihaes and
Management Theory. Models of Leadership and Monvation v Indian "i'hii%ms_ Examples

qf -l
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TEXT READINGS
1. A.C Femnando, Business Ethics: An Indian Perspective, Pearson, Latest Edition.

2. Weiss, Business Ethics concept & cases, Cengage Leamning, Latest Edition.

3. Velasquez, Business Ethics,Concepts& Cases, PHI, Latest Edion.

4. Murthy, Business Ethics, Himalaya Publishing House, Latest Edition

5. Al Gini, Case Studies in Business Ethies,Pearson Education. Latest Edition

6. Ronald D Francis , Mukti Mishra , Business Ethics : An Indian Perspective,The Tata
McGraw Hill Compames, Latest Edltlon.

SUGGESTED READINGS

1 Shashtri 1. L.. Ancient Indian Traditions and Mytholegy ,1stedi, MotilalBanarsidas,

NewDelhi, Latest Edition.

F. Max Muller Sacred Books of East MotilalBanarstdas, New Delh, Latest Edinion.

3. S.K. Chakraborty, Ethics in Management-Vedantic Approach, New Delhi, Oxford India
Ltd.. Latest Edition.

4. Swami Jitatmananda, Indian Ethos fer Management, Rajkot, Ramakrishna Ashrama,

Latest Edition

Swami Someswarananada. Indian Wisdem for Management, Ahmedabad, AMA. Latest

I~o

N

Edition.
6. Swami Rangnathananda, Universal Message of the Bhagvad Gita, Caicuna 5\/

AdvaitaAshrama, Latest Edition.
M/ Q/\/\ﬁ/b
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FT-208C BUSINESS RESEARCH METHODS

COURSE OBJECTIVES

The objective of the course is to equip the students with the concept and methods of Business
Research. The students will be able to plan, design and eam out business research using
scientific methods and prepare research report(s) / paper (s) along with decisional research
which is done to provide information for a pending deciston.

EXAMINATION SCHEME
Student shall be evaluated on two components: 20 internal 80 end semester examination.

There will be 20 marks for mternal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carrving 80 marks will have two sections A and B. Section A
worth 60 marks will have six theory questions out of which students will be required to
attempt any four questions. Section B carrying 20 marks will contain one or more cases (or
cases/practical)

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily.

COURSE OUTCOMES

After completion of the course the students shouid be able

COl. To provide deeper knowledge and experence in applying commonty used
qualitative and quantitative research methods to the research process.

CO2. To refine research guestions to meet hich level research objectives/questions.
] S )

CO3. To develop data collection insirument accordmg to the underlying theoretical
framework.

CO4 To understand the steps of conducting the business research and writing the
research Report

COURSE CONTENTS

UNIT I
Introduction: Business Research. Memnme and methods of research. Research Process.

ldenn ficanion and formulation of Research Problem, (
Fxercise: Framing of Objective 0ﬂ1 \,M AN %
- ﬁ
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UNIT Ik
Research Design: Variables and types of variables, Review of Literature and Its use.

Research Design and Types of research designs, Need for Research Design, Features of a
good research design and, Different research design-- Exploratory, Descriptive. Experimenial
and Survey Research.

Exercise: Prepare a Literature Review

UNIT IH
Sampling and Tool for Data Collection: Sample Size determination & Sampling

Techniques, Sampling error and Standard error. Tools For Data Collections - Interviews,
Questionnaire and Observations. Content Analysis and Measurement Scales, Techniques of
Developing Scales, Reliability and Validity of Data

Exercise: Development of Questionnaire, Data Collection (Field Survey)

UNIT IV

Data Analysis: Hypothesis, Types and formulation of Hypothesis, Hyvpothesis Testing,
Parametric Tests (Small test-  test, large sample test- z test, F test, ANOVA) and Non
Parametric Test (Chi Square).

Exercise: Application of appropriate data analysis icchnique through SPSS stanstical
software

UNIT V

Report Writing: Research Report Writing. Tvpes of repoits and Charactenstics of a research
report.

Exercise’ Referencing of the project report as per the VI 2d¢ of APA Standards.

TEXT READINGS

. Wilham G. Zikund, Business Rescarch Methods. Cenace earmng India, Latest Edition

2 Uma Sekaran, Research Methods for Busimess- A Skill Building Approach. Wiley
Student Edition, Latest Edition.
3. C R Kothari and Gaurav Garg, Research Methodolopy Methods and Techniques. New

Age Intemational Publishers, Latest Fdition
4. Bharat Jhunjhunwala, Business Statistics A selt” Studv Textbook, S Chand & Company.

Ltd, Latest Echuion.
SUGGESTED READINGS

| Cooper Schindler. Marketng Research. Concapt & Cases. Lutest Fdition
> Aahar. Kumar. Dav Marketung Research. Latest Bdinon
3 Donaid Cooper & Pamela Schindler. Busmess Resenich Methods. TMGHL Lates

-"L dinion
2 4 Alan Bryman & Emma Bell Business Research Mothods, Oxtord Unpversipy Press,
Patest BEdition { g\/
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MBA Full Time
MBA III Semester

¢ Core
FT-301C SUPPLY CHAIN MANAG EMENT
FT-302C PROJECT MANAGEMENT

s Marketing Management
FT-303M PRODUCT AND BRAND MANAGEMENT

FT-304M ADVERTISING AND DIGITAL MARKETING
FT-305M SALES AND DISTRIBUTION MANAGEMENT

¢ Financial Management

FT-303F TAX PLANNING AND MANAGEMENT
FT-304F INDIAN FINANCIAL SYSTEM
FT-305 F BANK AND INSURANCE MANAGEMENT

¢ Human Resource Management

F1-303H INDUSTRIAL RELATIONS AND LEGISLATIONS
FT-304H HUMAN RESOURCE DEVELOPMENT & AUDIT
FT-305H SOCIAL PSYCHOLOGY

¢ Information Technology

FT-3031 WEB DESIGN AND TECHNOLOGY
FT-3041 MANAGEMENT INFORMATION SYSTEM
FT-3051 RELATIONAL DATABASE MANAGEMENT SYSTEMS USING ORACLE

» Production and Operations Management

FT-303FP TECHNOLOGY MANAGREMENT
FT-304P PRODUCT INNOVATION AND OPERATIONS PLANNING
FT-305P PURCHASE AND MATERIAL MANAGEMENT

+ Business Analytics

FT-303B INTRODUCTION TO BUSINESS ANALYTICS

FT-304B PREDICTIVE MODELING

FT-305B STATISTICAL PROGRAMMING IN ‘R’

F1 306 MAJOR RESEARCH PROJECT/ INTERNSHIP/ FIELD WORK

W g e
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FT-301C SUPPLY CHAIN MANAGEMENT

COURSE OBJECTIVES

This course would help students develop an understanding about the strategic role of supply
chain, key issues of supply chain and the drivers of supply chain performance. The course
would acquaint the students with various concepts, models and decision making tools
pertaining to supply chain network design, forecasting, inventory, transportation etc. and also
enable them to apply the tools in real-hife situation.

EXAMINATION SCHEME

Student shall be evaluatzd on two compenents: 20 internal and 80 end semester examination.
There will be 20 marks for internal evaluation, three intemal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carrying 80 marks will have two sections A and B. Secnon A
worth 60 marks will have six theory questions out of which students will be required 1o
attempt any four questions. Section B carrying 20 marks will contamm one or more cases {or
cases/practical) Note: Relevant Case Studies (at least two cases per unit) will be discussed

compulsorily.

COURSE OUTCOMES

After completion of the course the students shouid be able
CO1. To understand the distribution of goods and services by logistics management.
CO2. To demonstrate the complexity of inter-firm and mtra-firm coordination |
CO3.  To understand decisions involving the investment i productive resources.
configuration of processes, product designs, and development of partnerships with suppliers
and channels of distribution

CO4. To use analvtical tools and concepiual frameworks to make decisions in supply cham
contexts as well as a better understanding of the major strategic issues and trade-offs that

arise in supply chamn management
COURSE CONTENTS

UNTT 1

Concept of Logistics Introduction. Objectives of logistics. Fvpes of lousstics, Concept of
Logistics Managemenl. Evolution of Lowstics, Difference between Logistics and Supph
Chain Management. Third parrv and fourth pary logisues. Logistics and Competitive

Advantage Logistics Mix

LINTT 11

Concepts and importance of a Supply Chain (5C): Evelution of Supply Cham
Management (SCM).Key issues of Supply Cham Manpsement, Compegive agd SC
strategies. Achieving strategic fit. Jﬂ )
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UNIT 111
Dynamics of supply chain: Supply Chain Interventions, Push-based, Pull-based and Push-

Pull based supply chamn. Network design and Operations in the Supply Chain.

UNIT IV

Inventory Management & Demand Forecasting in a Sappiy Chain: Basic and Advanced
inventory models. Multi-echelon mventory models . The value of mformation, Demand
Forecasting Methods, Bullwhip effect, its Causes and remedial measures .

UNITV
Transportation and Strategic Qutsourcing in SC environment. Design options for a

transportation network, Concept of Qutsourcing, Selection of Supply Chain service provider.

UNIT VI
Retailer- Suppher partnerships (RSP), Supplier evaluation and selection Use of best

practices.

UNIT Vi
Information Technology (1T) in Supply Chain Management SC performance model:
SCOR model, Apphicaton of Information Technology in Logistics and Supply Chamn

Management.

TEXT READINGS
I Logistics & Supply Chan Management- Raghoramay, MacMillan India Ltd, Latest
Edition

2. Lowgistics Management-Donal ] Bowersok, Tata McGraw Hill Publication,Latest Edition.
3. Gopalaknshnan Purchasing and Materials Management, TMH, Latest Edition

4. UpendraKachru Explonng the Supply Chain Excel Books, Latest Edition.

5. Agrawal Supply Chain Management Text and Cases, Macmullan Publishers, Latest

Edition
. Janat Shah Supply Chain Management, Pearson Education, Latest Edition.
7. Badi NV Supply Chamm Management, Vinda Publications, Latest Edition.

SUGGESTED READINGS

Sinchi Levi Destgmng and Managing the Supply Chain, TMH, Latest Edinon
Raghuram Lowstic and Supply cham Management, Macmillan Publishers. Latest Editron

Lt —

Shapiro. Modelling the Supply Cham, New Dethy Cengzacel.earmng. LatestEdinion Latest
Echuon.

4 Webster Prnciples & Tools for Supply Cham Management. McGraw Hill Latest Edinon
5 Suml Chopra Supply Chamn  Management.  Strategy, Planming  gad Operation.

Pearson Latest Edition. A _
fl A e
A -
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FT-302C PROJECT MANAGEMENT

COURSE OBJECTIVES

To develop understanding of project planning. To develop ability to monitor and control
projects and risk involved. To become familiar with tools and techniques used 1n managing

projects.
EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examination.

There will be 20 marks for internal evaluation, three intemal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3evaluations witl be considered as internal marks.

The semester examination carrying 80 marks will have two sections A and B. Section A
worth 32 marks will have 4 theory questions out of which students will be required fo attempt
any two questions. Section B carrying 48 marks will contain five numencal/practical
problems/cases out of which a student wall be required to attempt any three questions.

Note: Relevant Case Studies {at least two cases per unit) will be discussed compulsorily.

COURSE OUTCOMES

After completion of the course the students should be able to:
CO!. Understand the Concepts of Project management at the ndividual, team and
organizational level and also understand the Team-building skills required to support

successful performance.

CO2. Apply practical applicabons of project management to formulate strategies allowing
Organizations to achieve strategic goals and give a perspective of leadership effectiveness n
orgamzations.

O3 Learn 1o develop a project scope while considermg factors such as customer
requirements and internal/external goals.

CQ4 Develop Critical-thinking  and  analytical decision-making  capabthties 1o

investizare Complex business problems to propose project-based sofutions
COURSE CONTENTS
UNIT ]

Basics of Project Management (oncepts, Charactenstics and tvpes. project hfe evele and

its phases, tools and techniques of project management. project organZzaton

f\ W - pﬁ_/ woe b Acadenie vewr 2019-20
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UNIT 11
Project identification and Formulation: Project identification, Market &Demand analysis,

market survey, market planning, market environment, demand forecasting techniques
(Survey methods & Trend analysis). Technical analysis and technology selection

UNIT 11X
Financial Analysis: Financial feasibility, determinants of cost of project, its financing and

deciding optimum capital structure. Cash flows from project and owner’s perspective Project
Appraisal.

UNIT IV
Project risk management: Types of risk, techniques of nsk evaluation and 1ts mitigation,

Sensitivity analysis, Hiller’s model, scenarnio analysis.

UNIT YV
Network analysis: Construction of networks, CPM. various types of floats and their

application, PERT and 1ts applications.

UNIT VI
Project cost control: Time cost retationship, crashing for optimum cost and optumum time.

Resource leveling .

UNIT VH
Social Cost Benefit Analysis: Concept and significance of SCBA, Approach to SCBA-

UNIDO approach, shadow pricing of resource, LM approach.

<

UNIT VIl
Preject termination Project close-out, termination and follow-up, PMIS. Introduction to

project software and applications of MS Project |

TEXT READINGS

I Prasanna Chandra. Project planning analysis and selection implementation and Review-
Tata McGraw Hill Pubfication Co. Ltd, Latest Edition.

Vasant Desal. project management -Himalaya publication house, Latest edition

Narendra Singh, project management and control, HPH, Latest edition,

Gray& Larson. Project Management. The Managenial Process. TMH Latest edition

B o

SUGGESTED READINGS
I McManus. Informaron Systems Project Management. Pearson. | atest editon

2 Kloppenbore. Contemporary project management Cengage Leannng. Latest editon

30 Gopalaknshnan, Textbook of Project Management, Macnullan Publishers. Latest

edriion.

4. Joy. Total Project Management. Macoullan Pubhishers, Latest edition,

we [ Acadenne vear 2019-20
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FT-303M PRODUCT AND BRAND MANAGEMENT

COURSE OBJECTIVES

The objectives of this course are to expose the students to basics of product management and
various aspects of Product and brand management as an 1ntegral part of marketing
management and provide abilities in Product and brand management.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examination.
There will be 20 marks for intemal evaluation, three intemal evaluations will be conducted
out of which two will be written tests and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carrying 80 marks will have two sections A and B. Section A
worth 60 marks will have six theory questions out of which students will be required 10
attempt any four questions. Section B carrying 20 marks will contarn one or more cases (or

cases/practical)

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsonly.

COURSE OUTCOMES

After the completion of the course the students should be able to:

CO1. Understand and respond to clients about product marnagement and related sirategies.

CO?2. Figure out the essential elements of a successful product and manage new product
development to meet market needs.

CO3. Develop unique promotional and branding stralegies.

CO4.  Understand Brand Mechanism, Elements of Brands and branding plans.

COURSE CONTENTS
UNIT- i

Introduction to Product Management-

Product Development, Product focused orgamization, Market focused oruanization,
Relationship between Marketing and Product Management, Factors influencing desien of the
product, Changes affecting product management. Setting objectives & alternatves, Roles of

Product Manager

UNIT H
Types of products & Product Life Cycle :'Tvpes of Product. Product classificanon. Product
life Cycle Concept of PLC. Operational zing the aspect of PLC Concept. PLC as forecasting
model. PLC as cuideline for Markeiing Strateey, Exiension of

N
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Unit-TH

New Product Development New product development - line extension - product testing -
brand stretching - managing brands - over time - reinforcing brands - revitalizing brands -
rebranding-retiring brands - adjustments to brand portfolios - global brand strategy -
standardization — customization.

UNIT IV
Test Marketing: Testing products and other critical elements of marketing mix, Test

Marketing Objectives, Limitations of Test Marketing, Design Consideration in Test
Marketing, Alternatives to test Marketing Procedures, Product Launch Tracking, Re-launch.

UNIT-V

Brand & Brand Management: Concept, decision, elements of brand, Brand personality &
Brand loyalty, the role of brands, the brand equity concept, Brand Equity Models — Brand
Asset Valuation, Aaker Model, BRANDZ, Brand Resonance, Building Brand Equity, Brand

Identity and Brand image.

UNIT-VI

Brand Performance- Establishing brand equity management system. measuring sources of
brand equity and consumer mindset, Co-branding, celebrity endorsement. Brand Positioning
& Brand Building: Brand knowledge, Brand portfolios and market segmentation, Steps of
brand building, Identifying and establishing brand positioning, Defining and establishing

brand values.

UNIT-VII

Managing & Measuring Brand Equity-

Evaluation of Brands, Brand Reinforcement, Brand Revitalizaton, Brand Crisis, Brand Value
chain, Brand Audits, Brand Tracking, Brand Evaluation, Emerging Trends i Product &

Brand Management

TEXT READINGS
. Wind Yoram ] Product Policy. Concepts, Methods and Stratevies. Masschuselis.
Addison-Wesley Pub Co.. Reading USA Latest Edrion
2. Baker Michael and Hart Susan, Product Strategy and Management. London,
Prentice Hall. Latest Edition
RamanuMayumdar. Product Management in India. New Defhe. Prentice Hall.

[y

India. Latest Edition

SUGGESTED READINGS

I David A Aaker. Managing Brand Equity, New York. Freepress. Latest Edivtion
> Jean Noel Kapfers, Strategic Brand Managemeni New York Freepress, Latest Edinon
3 David A Aaker. Buildme Strong Brands, New York Freepress. Latest Edinon
Brand Management, . H. C. Verma, New Delhi Fxcel Bpoks.

3
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FT-304M ADVERTISING AND DIGITAL MARKETING

COURSE OBJECTIVES

Designed for students planning to make a career in the field of Marketing . The course
objective 1s to famiharize them with the world of media and advertising which has gradually
emerged as an industry with reference to India. Effort has also been made to provide them
with practical exposure to the field through illustrations, case studies, and exercises in various
aspects of the craft of advertising and media planning,

WO W W O 9y

Wy

EXAMINATIONSCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester exanunation.
There will be 20 marks for intemal evaluation, three mternal evaluations will be conducted

3,
} out of which two will be wntten test and third will be assignment/ presentation/quiz/ class
) participation Best two out of 3 evaluations will be considered as internal marks.
3 The semester examination carrying 80 marks will have two sections A and B. Section A
. worth 60 marks will have six theory questions out of which students will be required to
attempt any four questions. Section B carrying 20 marks wall contan one or more cases (or
Y cases/practical). Note: Relevant Case Studies (at least two cases per unit) will be discussed
7 compulsorily.
y
' COURSE OUTCOMES
2 After completion of the course the students should be able to:
) COI. ldentrfy and respond to clients’ advertising and marketing communications objectives
. bv applyving principles of communications.
J CO2. Relate theoretical aspects of advertising on practical situation
CO3 Develop unique promotional and branding strategies.
’ CO4 Understand digital marketing, emerging trends in digital marketing and ethical 1ssues
; in adopting globahzed digital markets
J COURSE CONTENTS
|
/ UNIT |
N Advertising Management: Integrated Markeune Communication, hitroductuon of
! Advertsig. Role of Advertsmye i Markenng M and Postionine, Advertisers and
Advertisme Avencies. Key Players i Advernsime. Tvpes of Advertising. Types of Media,
. Media Planning & strategy. Responsible Advertng
J

UNIT
J \dvertising Objectives and Communication Process. Marketing Objectives; Advertising

tuves, The

Objecnves, Sales-onented’ Behavioral objectives ((mnmm ation-griented ob

I S ”&ﬂm, .
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DAGMAR Approach to Setting Objectives and Measunng, Advertising Effectiveness; Kinds
of Advertising Objectives; The Advertising Communication System, the communication
process, The advertising exposure model, Need for Clear Understanding of Objectives.

UNIT 111
Advertising Design: Appeals, Message Strategies &Execution Framework: Advertising

Design, Structure of an Advertisement, Message Strategies, Cognitive strategies, Creating an
Advertising, Meaning and Definition of Copywriting, Copywriting for various Media.

UNIT IV
Digital Marketing Overview: Introduction to Digital Marketing, Understanding digital

Marketing Process, Trends that are driving shifts from traditional marketing to digital

marketing practices, marketing strategies for the digital world.

UNIT VY
Types & Strategies of Digital Marketing: Search marketing, Mobile marketing, and Video

marketing, onling campaign management; overview of search engine optimization (SEO),
SEM. Macro Environmental Analysis and strategy formulation, Intemet Marketng Plans

UNIT VI
Internet and the Marketing Mix Channels. E-tailing, B2B e-marketing.  Online

Relationship Marketing: E-CRM. Permission Marketing: Models and apphications New
Product development and the Net: Innovations and rapid New Product development Traffic
and Brand Building: Battte for Web Traffic, Internet Marketing Communications - Publicity

and Viral Markefing.

UNIT VI

Ontine Toeols for Marketing Engagement marketing through Content Management:
Online campaign management using Face book, Twitter, Corporate Blogs - Sentiment
Mining - Measuring Campaign effectiveness ~ROI in Digital Marketing, Google Analytics,
Market influence Analytics in a Digital ecosystem - The contemporary digital Revolution-
Oniime communities and co-creation ,Gamification and Apps .

TEXT READINGS

I Seema Gupta. Digial Marketng, McGraw Hill Education {India) Prvate
Limited, Limited Edinon.

VandanaAhuya. 'Digital Marketing’ Oxford University Press. Latest Edition

Aaker, David A Batra Rajiv. Myers. John G Advertising Management, New Aue
Intemational Publishers latest Edition

SUGGESTED READINGS

i Thomas | Kuculerdr Web Advertising and Markcung, Prentee Fall of India Private Limsied

i 122

Lalest Ediion,

2§ A Chunawalla & KN CSethia, Foendavons  of - Adverisie Theon & Pracyyee-
: el <
J g\q’
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FT-305M SALES AND DISTRIBUTION MANAGEMENT

COURSF. OBJECTIVES

The objectives of this course are lo expose the students to various aspects of sales and
distribution management as an integral part of marketing management, and provide abilities

in sales and distribution system.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examination.

There will be 20 marks for intemal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carrying 80 marks will have two sections A and B. Section A
worth 60 marks will have six theory questions ont of which students will be required to
attempt any four questions. Section B carrying 20 marks will contasn one or more cases (or

cases/practical)

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily.

COURSE QUTCOMES
After completion of the course the students should be able to:

CO1. Identify and respond to chents' selling and distribution needs.

CO2 Relate theoretical aspects of sates and distribution theories to practical aspecis.

C03. Develop unique sales and distribution strategies.
CO4. Design effective distribution channels.

COURSE CONTENTS

UNIT ]
Overview of Sales Management Introduction.  Objectives, Role of  Sales
Management i Marketing. Hard Sale Vs Soft Sale The Role of personal selling m

marketing mix. The personal selling process. Personat selling objectives.

UNIT I
Theories of Sales Management: objectnes. Nawre and Scope. Buver - Seller Dvads.
Theories of seliing - AIDAS Theory. "Right set of circumstances” Theory, “Buving Formula®

Theory. and Behavioral Equation. Theon of selling

UNIT N
Sales Organizing, Sales forecasting, quota and tervitory management: Overview purpose

L4 & concept of sales organization, developmy a <ales orvanization. concet’and techmques of

f‘
“
<

o
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sales forecasting, importance of sales quota, territory management, sales budget- concept &

techniques.

UNIT IV
Operational Sales Management: Recrurtment sources, selection procedure, sales force

training, compensation & motivation of sales force, purpose of motivation, modes of
compensating the sales force, factors affecting sales person’s motivation.

UNITYV
Sales promotion and Online Sales Management: Evaluation of sales promotion

experiments; Tools of sales promotion Choice and purchase timing models: Manufacturer
promotion planning process; Sales Management Information System, Relationship
Marketing, Role of E-commerce in Seliing, International Sales Management, . Challenges

Faced by Intermnational Sales Managers.

LINIT VI
Wholesaling and Retailing: Importance, Types, and Markeunyg Decisions for Wholesalers,

Retailing: Importance, Types, and Retailer Marketing Decisions, Concept of E-Wholesaling
and E-Retailing. B2B, B2C & B2B2C concepts

UNIT VI
Distribution Channel and Planning Process: Design of Distribution Channel, Management

of Channels, Channel Information System, Logistics and SCM, EDI and supply chain,
Internet as a medium for order processing and Information, Insights of E-Distribution

network.

TEXT READINGS

I S L Gupta, Sales and Distribution Management. Excel Books, Cron | Latest Edition.
2 Sales Management: Concepts and Cases, Wiley , Latest Edition

3 Havaldar, Krishana - Sales & Distribution Management, TMH, Laiest Edition

1 Spiro, Stanton - Management of a Sales Force, TMH | Latest Edition

5 Tanner-Sales Management, Pearson. Latest Edition

5 Still-Sales Management Decisions, Strategies and Cases, Pearson, Latest Edition

~—

SUGGESTED READINGS

| Cundiff and Gowvni. “Sales Management - Deaisions, Strategy and Cases™. New Delli

Prenuce Hall of Indha. 1atest Ediuon
2 neram. Laforee, Avila, Schwepker and Wilhiams, “Sales Management . Thomson. Latest
Edinon
3 Watuba R Thomas.“Sates Manaeement-Texts and Cases . Business Publication. Latest
Edinon,
Johnson, Kurtz and Schevine Sales Management, Concept pracuced cases. Mac

wood Acadenne vear 2009-20
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FT-303F TAX PLANNING AND MANAGEMENT
COURSE OBJECTIVES

The objective of this course is to enable students to develop an understanding of direct and indirect
taxes and to enable them to calculate and plan taxes.

EXAMINATION SCHEME

Student shall be evaluated on two contponents: 20 internal and 80 end semester examination.

There will be 20 marks for internal evaluation, three internal evaluations will be conducted out of
which two will be written test and third will be assignment/ presentation/quiz/ class participation. Best
two out of 3 evaluations will be considered as intemal marks.

The semester examination carrving 80 marks will have two sechons A and B. Section A worth 20
marks will have 4 theonv questions out of which students will be required to attempt amy two
questions. Scction B carnying 60 marks will contain five numerical/practical problems out of which a
student witl be required to attempt any three questions.

Note: Relevant Case Studies (at least two ¢ases per unit) will be discussed compuisorily.

COURSE OUTCOMES

After completion of the course the students should be able

CO1 To Understand the basic principles & provisions of Direct Tax laws & definitions of . .
Previous Year, Assessment Year, Residential Status of Individual with determination

CO2 To Understand the rules to determine the Tncome from Five heads covered under
Income tax act 1961 & Application of such rules.

CO3 To Apply the rules of deduction covered u/s 80 ¢ to 830 U'to determine the Total Taxable
Inconie.
CO4.To Understand the Provisions of Tax Planning for Non Resident Individual.

COURSE CONTENTS

LNIT I

Introduction lo Dhreel Taxes Income Tax. Important Provision of Income Tax Act Concepts of
Asscssment Years, Previous Years. Person. Income. Gross Total Income. Capital and Revenue
Recepts and Expenditure. Residennial Status and Incidence of Tax. Tax Free income. dillerence

helween ax plannme and tax management
UNIT T

Computation of Taxable Fncome from Salary: Meanng. Taxabilin ol Allowances and Perguisios.,

Permissible Fducauon, Treatment ol PF Gratuty. Tax Planning
ENFT 11

( nmputatmn of Taxable Income from House Property, € A|)ll I Gains and other Sources.

<V»/ ?’f‘w} woe b Acadomicgs car 2019-21
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UNITIV

Income From Business and Profession: Basis of Charge, Scheme of Provisions, Deductions
Expressly Allowed, and Expenses Allowed Under Restriction, Depreciation, Tax Planning.

UNITYV

Deduction: Deduction Allowed from Total Income, Computation of total income of an individual,
Rebates and Relief. Tax Deduction at Source (TDS), Advance Payment of Tax, Filling of Returns.

UNIT V1

Introduction to Goods and Service Tax: Evolution of GST, Structure and constitutional background
of GST, CGST, SGST. Tax collection and reverse charge mechanism, concept of time and place of
supply & Import and Export of goods and services. Input tax credit. E-way bill concept in GST.
Calculation of CGST, SGST. IGST. Valuations.

UNIT VI

Tax Planning & Evasion: Planning, penaltics. prosccutions, appeals. appellate authorities related (o
Dircet and indireet Taxes.

TEXT READINGS
V K Singania. “Direct Tax Law™. New Delhs, Taxman Publications. Latest Edition.

ShripalSaklecha, “Income Tax™, Indore, Satish Printers, Indore Latest Edition.

Gupta. S.S., GST- How to mect your obligations. Taxmann Publications, Latest Edition.
Handbook on GST- CA PushpendraSisodiva, Bharat Publication. Latest Edition.

Dr Girish Ahuja, Dr Ravi Gupta, Practical Approach to Direct & Indirect Taxes, CCH,

India, Latest Edition

s —

SUGGESTED READINGS

1. Lal-Dircct Taxes. Pearson. Latest Edition
2. SukumarBattacharva. “Indian Income Tax: Law & Practice”. New Delhic Indian Law House.

Latest Edition.
3. Dr VinodSinghania and Monica Singhama. Students” Guide to Income Tax. Taxmann's. Latest

Edition
4 Al about GST- V S Daicy - Taxmann Publications. Latest Edinon.

3 Hariharan. N . Income Tax - Law & Practices. TMH. Latest Edition }2
[
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FT-304 F INDIAN FINANCIAL SYSTEM

COURSE OBJECTIVES

The objective of this course is to understand the role of Financial system n the Indian
economy and to give an insight into the sirategic, regulatory, operating and managenal issues

concerning select financial services.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examination. -

There will be 20 marks for intemal evaluation, three intemal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations wall be considered as internal marks.

The semester examination carrying 80 marks will have two sections A and B. Section A
worth 60 marks will have six theory questions out of which students will be required to
attempt any four questions. Section B carrying 20 marks will contain one or more cases (or

cases/practical)

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily.

COURSE OUTCOMES
After completion of the course the students should be abie to:

COI Describe the role and structure of the Indian financial system and financial markets.

CO2  Understand concepts of financial institutions such as banking &non-banking financial

mstitutions
CO3  Discuss the role, functsons of Regulatory institutions and commercial banks
CO4  Expiam the core concept of various financial services.
COURSE CONTENTS

UNIT 1
Indian and Global Financial System: Introduction  Meanmng  Classificanon of Financial

System Financial Markets -Capital Market. & Money Markel

UNITY T
Financial Institutions: Tvpes of Bankimg and Non-Bankmg Fmancial  Insututons.
Constitution. objectives & functions of 1DBI SFCs. SIDCs. LIC, EXIM Bank - Muwal Funds

& Hedge Funds /\ﬂ{%
t

! :
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UNIT I
Commercial Banks: Introduction ~ Role of Commercial Banks — Functions of Commercial

Banks Investment Policy of Commercial Banks. Prudential & Lxposure norms relating to
Credit.

Asset Liability Management - Significance, ALM process. Techniques — Gap , Duration.
Simulation, Value at Risk, Book value of equity and market value of equity perspective,
Securitization . Asset Reconstruction Companies.

UNIT 1V
Regulatory Institutions: Reserve Bank of India (RBI) , Organization , Objectives , Role and

Functions. The Securities Exchange Board of India (SEBI) - Organization and Objectives .

UNITV
Financial Services: Meaning & Definifion, Features and Importance. Types of Financial

Services — Factoring &Forfeiting, Leasing, Hire Purchase, Venture capital.

UNIT Vi

Capitﬁl Market Instruments: Introduction, Functions, significance and classification of
Primary Market, Secondary Market.

Foreign Direct Investment: Ongin, Type, ehaibility, conditions, calculations, remnttance,

reporting and violaticn.

UNIT Vil
Stock Exchange Mechanism: Trading, Settlement, Risk Management, Investor Grievances,

Basics of Pricing Mechanism, Carry Forward. Badala, Automated Lending and Borrowing
Mechanism Players on Stock Exchange: Investors, Speculators, Market Makers, Bulls, Bears,

Stags.

TEXT REATHNGS

6 MY Khan-Indian Financial System, TMH, Latest Editon.

7 Bhart:Pathak-The Indian Financial System, Pearson. Latest Edinon.

& R M Shrivastava, Divya Nigam, Management of Inchan Financial Institutions. Himalaya

Publishing House, Latest Edition
9 R M Srivastava, Dynamics of Fmancial Markets and Institutions 1 Incha, Excel

Books.Latest Edition.
10 Shanmugham, Financial Services, Witey. Latest Edition
{1 Bhole L M _Financial Institutions and Markets TMH. Latest I'dition,
12 Gurusamy Financial Markets and Institutions. TMH Latest Echuon

SUGCGESTED READINGS

Vasantha Desat: The Indian Financial Svstem. HPH. Latest Ediien.
Meir Kohn Financial nstisutions and Markets. Oxford University Press. Latest Edition
A Darta - Indian Financial System, Excel Books Latest £ I c
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D.K. Murthy and Venugopal. lndian Financial System LK. International Publishers, Latest

Edition.
P N Varshney& D K Mittal- Indian Financial System, Sulthan Chand &Sons ,Latest

Edition.
E.Gardon& K Natarajan: Financial Markets & Services, Himalaya Publishing House,

Latest Edition.
JadhavMonetory  Policy, financial ~Stability and Central Banking in India,

LaxmiPublications, LatestEdition.

A _ - -

e W
W

el Acadenue veur 2014-24




b
D
b
B
?
3
P

MBA Full Time Revised Syllabus for Affiliated Institutions of Devi Ahilya Vishwavidyalaya, Indore

FT-305 F BANK AND INSURANCE MANAGEMENT

COURSE OBJECTIVES

The objectives of this course are to explain the student operations of upcoming insurance and
banking sector, statutory requirements and understanding of financial environment and

market in which they operate.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examination.

There will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two will be written test and third wall be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations wilt be considered as internal marks.

The semester examination carrying 80 marks will have two sections A and B. Section A
worth 60 marks will have six theory questions out of which students wiil be required 10
attempt any four questions. Section B carrying 20 marks will contaty one or more cases (or

cases/practical)

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily.
COURSE QUTCOMES

After the completion of the course the students should be able to:
CO1 Critically understand the core concept and overview of regulalory institutions

implications refated to banking industry.

€02 Understand the various banking operations and core concept of ALM by banks.

03 Explan the recent trends in economic through digital banking and discuss Varnous
banking frauds.

(04 Understand the importance of life and non-hfe insurance in risk management through
LIC. GIC, and IRDA .

COURSE CONTENTS

UNIT 1
RBI and Banking Regulation Act Banking Structure in India- Reserve Bank of India

(RBI).Rote of Reserve Bank as a regulator of banking svstem. Provisions of Banking
Regulation Act 1949 & Resenve Bank of India Act 1934 The Banking Regulation
(Amendment) Act. 2017.Provisions of Necatable Instrument Act. 1881 Provisions of

Newotable Instruments {Amendment) Act. RTINS

FINET 1]

Overview of Banking Industry: Commercial Banks, Rural Banks, Non- Bankmg Fmancial
Corporanon’s {NBFCs) and Co-operative banks their role and significance. Internatonal
Banking. Capital Adequacy norms for hanks- Statutory Liquidity Ratios (SLR). Cash Reserve

. w Q: . we I Academic voar 2019-20
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Ratio (CRR), Capital Adequacy Ratio (CAR), CAMELS Rating, BASEL accords I, If and ITIL.
Banking Risks: Credit, Liquidity, Market, Operational, Interest Rate and Solvency Risks.

UNIT II1

Banking Operations: Customers’ accounts with banks, Opening- operation, KYC norms and
operation, Types of accounts and customers, Nomination. Core banking solutions, Bank as a
lender, Types of loans, Overdraft facilities Discounting of bills, financing book dates and
supply bills, Charging of Security bills, pledse, mortgage, assignment.

UNIT IV
Asset lability Management by Banks: Management of NPAs, Asset Reconstruction

Company and its role, Securitization and Reconstruction of Financial Assets and
Enforcement of Secunties Interest Act, 2002 (SARFAEST Act).

UNIT Y

Digital Banking& Banking Frauds: Digital Banking i India and evelution, Digital
Darwinism, Various Avenues of digital Banking-Banking cards, USSD, Aadhaar Enabled
Payment System (ALPS), UPIL, Mobile Wallets, Bank pre-paid cards, Point of Sale (PoS),
Internet Banking, Mobile Banking, Bharat Interface for Money (BHIM) app. Rupay Card,
Debit, Credit, and Smart cards, EFD, RTGS. Money Laundering . Intemet Banking Frauds,
Phishing, Viruses and Trojans, Spyware and Adware, Card Skimming & scams.

UNIT Vi

Risk and Insurance: Defining Risk, Nature and Types of nsk, Risk Management Process.
Risk and its refation with Insurance, Concept and significance of Insurance, Insurance Act
1938, insurance Laws (Amendment) Act, 2015.Classtfication of Insurance - Life and Non-
life, General Principles of Insurance, Insurance Apphication and Acceptance Procedure.

UNIT VI

Life Insurance: Principles, Products Term Insurance Endowment, Insurance, Pensions,
Annuties, Claim Management. Premuum caiculations

General Insurance: Principles, Products.  Fire, Marine, Motor Vehicles, Public Liabifity,
Third Party Insurance, Miscellaneous- Mediclaim and Health Policies, Group Insurance,

Burglary Insurance.
UNTTE Vil
IRDA: Tunctions and Importance Recent Developments in Insurance. Bancassurance.

Prennum Payment Lapse and Revival Premium Caleulations. Concept of Mortality Tables.

Assignment. Nominaton, Loans, Surrenders. Foreclosure. Remsurance. Tnderwriting,

8 ") .
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TEXT READINGS

A

1CSILBanking and Insurance Law &Practices, Taxmann’s Publication, Latest Edition
Rejda, Principles of Risk Management and Insurance, 9/e, Pearson, Latest Edition.

V Iyenger Introduction to Banking, Excel Books, Latest Edition.

Neelam C.Gulati Principles of Insurance Management, Excel Books, Latest Edition.

L M Bhole ‘Financial Institutions & Markets” Tata McGraw- Hill, Latest Edition.
Sunderaram and Varshney. “Banking Theory, Law and practice” Sultan Chand &
Sons,New Delhi, Latest Edition.

Koch W, Timothy, & S. Scott. “Bank Management” Thomson, New Delhi, Latest
Edition.

Gordon & Natrajan, Banking (Theory, Law and Practice) Himalaya Publishing, Latest
Edition.

Agarwal, O.P Banking and Insurance, Himalaya Publishing, Latest Edition.

Neelam C.Gulati Principles of Banking Management, Excel Books, Latest Edition

_Skipper, Risk Management and Insurance Perspectives m Global Economy, Wilev, Latest

Edition.

SUGGESTED READINGS

S ) —

>

/J\/\g Q””f} WW

IIB . Bank Financial Management, Macmitlan Pubhshers, Latest Edition

Hull-Risk Management and Financial Institutions, Pearson, Latest Edition.

Black-Life and Health Insurance, Pearson, Latest Edition

Timothy Koch & MacDonald, “Bank Management”, New York, Dryden Press, Latest
Edition.

Vasant Joshi and Vinay Joshi, “Managing Indian Banks™, Response Books. Lalest
Edition.

Justin Paul-Management of Banking and Financial Services, Pearson, Latest Edition.

W i
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FTY-303H INDUSTRIAL RELATIONS AND LEGISLATIONS

COURSE OBJECTIVES

Industrial Relations play an important role in organizations. Organisational effictency and
performance are intricately interlinked with industrial relations. This course will expose
students to the conceptual and practical aspects of industrial relations at the macro and micro

levels.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examination.

There will be 20 marks for intemal evaluation, three internal evaluations wall be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carrying 80 marks will have two sections A and B. Section A
worth 60 marks will have six theory questions out of which students will be required to
attempt any four questions. Section B carrying 20 marks will contain one or more cases (or

cases/practical)

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily.

COURSE OUTCOMES
After completion of the course the students should be able to:

COL. Acguaint with industnal relations framework m our country

02 Know the importance of the maintenance of industrial peace and efforts to reduce the
incidence of stnke and lockout

CO3. Criticallv examine the provisions i the various industrial Disputes Act, for the
prevention and settlement of industrial disputes

CO4. Learn underlying the disciplinary enquiry for misconduct are to understood in view of
acquaint nmisconduct and procedure to be followed before imposing pumshment for
misconduct alleged and established

COURSE CONTENT

UNTT-1

Intreduction: Overview of Industrial Relanons - Histenical  perspective  and - post '

mdependence period. Scope. objectives, 1mportance and tactors affecting IR and its '

participants. Approaches to Industrial relations, Code of Discipline: Government policies
/1elamw to labor, ILO and its influence on Legal Enactments in India

Q\M L Acadenne vear 20y-20
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UNIT-IX

Collective Bargaining & Negotiation: Collective Bargaining: Concept, essential conditions
for the success of collective bargaining, functions, importance, process, and prerequisites for
collective bargaining, implementation and administration of agreements. Negotiations-Types
of Negotiations-Problem solving attitude, Techniques of negotiation, negotiation process,
essential skills for negotiation, Workers Participation in Management

Sy Wy W W gy

UNIT-IH1
Trade Union: Trade Unions: Meamng, Trade Union Movement in Indra, The role of the

Trade Unions in Modem Industrial Society of India, functions of Trade Unions, objectives
and importance of Trade Unions, The Trade Union Act, 1926, Procedure for registration of
Trade Union, Grounds for the wathdrawal and cancellation of registration, Union Structure,
Rights and Responsibilities, Penalties for offences of trade unions, Difference between a
Registered and a Recognised Trade Union, Problems of Trade Unions, Future Trends of

a

3 Trade Union Movement in India.

J UNIT-1V

) Grievance procedure and Discipline management : Grievance — Overview, sources,
' approaches to gnevance machimery, Grievance procedures, and model grievance procedure

3 Disciptine - Causes of Indiscipline - Maintenance of discipline. Principles of Natural Justice,
7' Judicial approach to discipline, Domestic enquiries, Disciplinary procedures, approaches to
} manage disciphne in Industry, Principles of Hot stove ruie.

.

< UNIT-V

o Industrial Cenflicts: Industnal confhict Perspectives, Nature of conflicts and its
4 manifestations causes and types of Industrnial conflicts, Prevention of Industrial conflicts,

h Industrial disputes act of 1947, Settlement Machinery of Industrial disputes Paradigm shift
from industrial relations to emplovee relations - Shift in focus, difference, employee relations
plo: plo;

y) management at work, culture and employee relations, future of employee relations.
) UNIT-VI
‘ Industrial Legislation
/ Factories Act, 1948 Matermty Benefit Act. 1961, Contract Labour Act, 1970, Child Labour
) {Prohibition & Regulation) Act. 1986, Industrial Employment Act, 1946, Idustrial
’ Employment (Standing orders) Act, 1946, Employees™ State Insurance {ESI) Act,
3 1948 Emplovee Compensation Act. 2013
3 TENXT READINGS
' I Senn Industrial Relation w Indha . Macnulian Publishers, Latest Edition
h) 2. Siha-Industrial Relations. Trade Umeoens. and Labour Legislation, Pearson | Latest
Edition
/ 3. B D Singh. Industizal Relanons and Labour Laws, Excel Books Latest Edition.
4. Monappa. Arun - Industnal Relations, TMH, Latest Edition. C
\}? 5. Taxmann’s, Labour Laws. Taxmann, Latest Edinion.
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SUGGESTED READINGS

1. Dundon, T & Dorek. R , Employment Relations in Non-Union Firms. New York

Routledge , Latest Edition.
2. Joseph. J. Indlustrial Relations Towards a Theory of Negotiator Connectedness New

Delhi: Response Books, Latest Edition.
3. Kaufman, B. (Ed.). The Global Evolution ot Industrial Relations: Events and the lIRA.

Geneva: International Labour Office, Latest Edition.
4. Kelly. E. J, Industial Relations: Critical Perspectives on Business and management,

London: Routlodgo , Latest Edition.
5. Venkata Ratnam. C. S. Industrial Relations. New Dethi: Oxford University Press, Latest

e G &ﬁ% QV
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FT-304H HUMAN RESOURCE DEVELOPMENT & AUDIT

COURSE OBJECTIVES

The objective of the Human Resource Development Course is to provide the students with a
clear understanding of the concepts, processes, practices and strategies that form the basis of
successful HRD in organizations. The course is intended to facilitate the development of
knowledge and skills that HRD specialists need in performing their strategic role. The course
strives to factlitate the understanding of how concepts and theones can be put into practice n
a variety of organizations. The content of the course is also designed to familiarize students
with the role of ine managers and HR speciahists in HRD.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examination.

There will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class

participation. Best two out of 3 evaluations will be considered as internal marks,

The semester examination carrying 80 marks will have two secttons A and B. Section A
worth 60 marks will have six theory questions out of which students wall be required to
attempt any four questions. Section B carrying 20 marks will contain one or more cases {(or

cases/practical)

Note: Relevant Case Studies (at least two cases per nnit) will be discussed compulsorily.

COURSE OUTCOMES

After completion of the course the students should be able

CO!  To make the students aware of the various concepts, process and practices of HRD in the

present Corporate world.

(02 To enable the students to work as a catalvst who can enhance cordial work relagons 1n an

organization.
CO3  To understand the concept of work-hfe balance along with their career advancement.

CO4 To develop a holistic approach towards culturally diverse employees

COURSE CONTENTS

LINIT 1
HRD Concepts. Concept. Evpiution, HRM & HRD Functions. Challenges & Goals of HRD

\&JJ/ (V/ w.e D Acadomic vear 2019-20
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UNIT I
HRD Professionals; Roles and Competencies, Competency Mapping of Employees.

UNIT I
HRD Mechanisms: Emerging trends.

UNIT IV
Career Management and Development: Work-Life Integration, Performance Management

System.

UNITV
Applications of HRD: HRD Climate, HRD Climate and organizational change, HRD for

Workers (blue collar employees) .

UNIT VI
HRD Audit Meaning and Concept, Need, Designing HRD Audit Process, Parameters ic be
Audited. Audit Resuits, Preventive and Corrective Actions, Role in Business Improvement,

Methodology and Limitations.

TEXT READINGS

|. Kandula, Strategic Human Resource Development, PHI Leaming, Latest Edition.

2. French, Bell - Organizational Development and Transformation , TMH, Latest Edition

3. R Krishnaveni. Human Resource Development Excel Books, Latest Edition

4 Kalyani Mohanty Human Resource Development & Organisational Effectiveness,
Excel Books, Latest Edition.

3. Dessler- Human Resource Management, Pearson, Latest Edition.

6 Mankin. D. Human Resource Development New Delhi, Oxford Umiv Press. Latesi
Edition.

SUGGESTED READINGS

| Kozlowsk: § V7 ) &Slas E, (Ed). Leaming, Tramning, and Development in
Organisations New York: Routledge, Latest Edition.

2 Acarwala T Strategic Human Resource Management, Oxford University Press. Rao T

V' HRD Audit New Delhi- Response Books, Latest Ldinon.

Son. A Oreamization Redesiun and Innovative HRM . New Delhy: Oxford University

Press Wornor J Mt & DeSimono. R L Human Resource Development: Feundation

"

| Framework & Appheation . Cengage Learming, Latest Editon.
1}
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FT-305H SOCIAL PSYCHOLOGY

COURSE OBJECTIVES

The objective of the Social Psychology Course is to impart knowledge of the basic concepts
and modemn trends in Social Psychology, to foster interest in Social Psychology as a field of
study and research and to make the students aware of the applications of the vartous concepts
in Social Psychology in the Indian context.

EXAMINATION SCHEME
Student shall be evaluated on two components: 20 internal and 80 end semester examination,

There will be 20 marks for internal evaluation, three intemal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentatton/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carrying 80 marks will have two sections A and B. Section A
worth 60 marks will have six theory questions out of which students wll be required to
attempt any four guestions. Section B carrying 20 marks will contain one or more cases (or

cases/practicai)

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily.

COURSE OUTCOMES

After completion of the course the students should be able to:
CO! Initiate understanding of Human Behaviour Concepts at work place .
CO2. Enhance creative application of Social Psyche Fundamentals to analyze work

efficiency of employees.
03 Help realize significance of Non Verbal Communication in organization.

CO4. FEducate and make young minds realize the significance of safety management in

organization.
COURSE CONTENTS

UNIT 1

The Field of Seciai Psychology:

a) Social Psychology™ what it s and what 11 does?

b) Social Psychology: its cutting edge

) A brief look at histon the origing and early development of Social

Psvchology

LINIT 1)
Social Cognition:
N /a) Schemas: Menial Frmnﬁ\\.ml\'s for Oreanizing and Using Social Information -
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b) Potential Sources of Error in Social Cognition

UNIT HI

Social Peyception:
a) Nonverbal Communication: The unspoken Language of Expressions Gazes and Gestures

b) Attribution: Understanding the Causes of others Behaviour
¢) Impression Formation and Impression Management

UNIT IV
Attitude Formation:

a)
b)
¢}
d)
€)
f)

How Attitudes Develop

When and why do Attitudes influence behaviour?

How do attitudes guide behaviour?

The Fine Art of Persuasion: how Attitudes are changed’™
Resisting Persuasion attempts

Cognitive Dissonance: What it is and how we manage it?

UNITV

The Self:

a) Personal and Social ldentity

b) Self Esteem

¢) Self Presentation and Self Regulation

UNIT VI

Social Influence:

a) Conformity” Group Influence in Action

by Compliance. To Ask — Sometimes - Is 1o Receive
¢) Symbolic social :nfluence: how we are influenced by others even when they are not there
d)y Obedience to Authornity
¢) The Prevention and Control of Violence: Some Useful Techniques

UNIT VH

Employment testing:

a) Festing Abilities

b) Testing Personality

¢) Testing Skills & Achievement
dy Interview Techniques

TEXT READINGS

2

S

Baron. B A Branscombe, N R & Byvrae, . Bhardway, G, Latest Fdinon .
Social Psychology New Delht Pearson Education. Indian subcontinent adaptanon, Latest

Edition

" b |
OGN
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SUGGESTED READINGS

1. Aronson, E., Wilson, T. D., & Akert, R M. Soctal Psychology, New Jersey: Pearson
Education prentice Hall | Latest Edition .

2. Baumeister, R. F., & Bushman, B. J. Social Psychology and Human Nature. International

student edition, Thomson Wadsworth USA, Latest Edttion .

Delamater, J. D., & Myers, D. I. Social Psychology, Thomson Wadsworth International

student edition, USA , Latest Edition .

4. Franzoi, S. L. Social Psychology, New York McGraw Hill co, Latest Edition .

5. Kenrick, D. T, Newberg, S. L., & Cialdini, R. B. Social Psychology: Goals in Interacton.
Pearson Education Allyn and Bacon, Boston, Latest Edition .

6 Taylor, S. E, Peplay, L. A, & Sears, D. O. Social Psychology, New Delhi: Pearson
Education, Latest Edition .

|8
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FT 303Y WEB DESIGN AND TECHNOLOGY

COURSE OBJECTIVES

The objective of this course is to help students to understand the concepts of Web site, page
using HTML/DHTML/XML, Database and their use in organization and processing
complex business information.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examinations.

There witl be 20 marks for internal evaluation, three intemal evatuations will be conducted
out of which two wiil be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carrying 80 marks wall have seven questions out of which students

will be required to attempt any five guestions.

COURSE OUTCOME:

COl. Basic knowledge of front end tools used for web designing,
CO2. Understanding web designing concepts.
CO3. Understand CSS (Cascading Style Sheet) and different style techniques

CO4. To understand basic of content management systems

COURSE CONTENTS

UNIT
Class/Course Inroductions, Structure and history of the World Wide Web. Introducton 1o

HTML/DHTML, Browsers, platforms, servers, devices, and file structure
Identify basics of usability. ldentify good web design, Web standards and accessibility. How

design drives action and organizes content

UNITH
tdentify elements of a wireframe, tdenufy architecture styles and objectives Idenufy chent

requirements. content and suchence actions

UNFT TH
Understanding web graphies. JPG, GIF. SVG. PNG formats, Saving mmages tor web color

desicn and theory {dentify zzjnd apply the elements of desicn compositon. coptrast. and
Lin \
rd
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SOPHP and MySOQL WWeb Development - by Luke Welling. Publisher Pearson
F/éﬁuj\’:ﬂiénﬂ. Latest I adison, ~
-
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balance, rule of thirds, emphasis, proximity, patterns, Line, shape, unity, color and
typography.

Creating JPG, GIF, SVG and PNG images, Scanning and optimizing web images, Creating
a color palette, Typography for web.

UNIT IV
Introduction to the CSS language . What are internal, inline and external style techniques.

Creating a basic siyle sheet and applying it to an HTML page. HTML layout using <DIV>
. Style sheet layout using floats .

UNITV
Introduction to content management systems . Identifying database-driven design . Identify

Open source and closed source (Content Managemenr) CM system and basics of

functionality.

UNIT VI
Introduction to dynamic languages and platforms (JavaScript, ASP, PhP and SQL.) .

LUNIT VI
Identify main development tools and languages and how they are used.
Identify functionality on live websites and what tools were used to create them,

TEXT READINGS —

1. Web design books for beginners, Author: Steve Krug, Latest Edition.

2. Learning Web Besign, Author Jennifer Niederst Robbins, Latest Edition.

3. Web Development and Design Foundations with HTML3, Author: Terry Felke-
Morris, Latest Edition.

4 Mastering HIME. CSS & Javascript - by Laura Lemay (Author), Rafe
Colbum {Author). Jennfor Kyvrain (Author). Publisher: Pearson Educanon. Latest

e

w.el Academic vear 2014-20




W W W W W @ W O

o—

.,

-

MBA Full Time Revised Syltlabus for Affiliated Institutions of Devi Ahilya Vishwavidyalaya, Indore

FT-3041 MANAGEMENT INFORMATION SYSTEM

COURSE OBJECTIVES

The objective of this course is to help the student acquire the basic knowledge of information
systern so as to enable them to make more efficient use of information for decision making.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examination.

There will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carrying 80 marks will have seven questions out of which students
will be required to attempt any five questions.

COURSE OUTCOMES

After completion of the course the students should be able

COJ.  To understand the use of information system in Business operations
CO2.  Toleam the process and development of Management Information System
CO3  To create awareness of computer operation of Manual Information System

Co4 To Help in Managerial Decision Making, with the support of Information System
COURSE CONTENTS

UNIT 1
The meaning and use MIS, System View of Business. Process of MIS, Management Process,

Information Needs, System Approach in Planning Orgamizing and Controlling MIS

UNIT
Planning, Implementation and Controlling of Management Information Svstem.
g P g g A

UNTT Hi
Fundamentals of Data Processing, Computer Operation of Manual Information System. M

Components of Computer Systems. Flow Chart. Conversion of Manual to Computer Based
Systems, Computer Systems Software. Application Software. Telecommuicanon Modem,
UNIT 1V

Managerial Decision Making, charactenstics and components of Decision Suppprt Svstem

w.ed Acadenne vear 2019-20
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UNITV
System Design: System design consideration, input/output design, forms design, file

organization and database, data management. fie design, program design, control and

securty.

TEXT READINGS

1. Sushila Madan, Management Information System , Taxmann's Goyal ,
Latest Edition.

2. Management Information System , Macmillan Publishers Arora, Latest
Editton.

3. Bhatia Management Information Systems ,Excel Books Kumar & Gupta,
Latest Edition

4. Management Information Systems, Excet Books, Latest Editron .

5. Laudon, Management Information Systems: Managing the Digital Firm, Pearson,
Latest Editton .

6. Pearlson Managing and using Information Systems, Wiley, Latest Edimon.

SUGGESTED READINGS

I Rainer, Introduction to Information Systems: Supporting and Transforming

Business, Wiley, Latest Edition .

2. McLeod-Management Information Systems, Pearson, Latest Edition.
3. O'brien , James, Management Information System (SIE), TMH . Latest Edition.
4. Jawadekar Waman, Management Information Systems Text & Cases, TMH, Latest
Edition.
5. Davis, Keith, Management Information Systems, TMH, Latest Edition.
f/ \ W
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FT-3051 RDBMS USING ORACLE

COURSE OBJECTIVES

The objective of this course is to help students to understand the basics of Relational
Database Management System, and back-end Tool using ORACLE and their use in
organization and processing complex business information.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester exammnations.

There wili be 20 marks for intemal evaluation, three internal evaluations will be conducted oul of
which two will be written test and third will be assignment/ presentation/quiz/ class participation. Best
two out of 3 evaluations will be considered as intemnal marks.

The scmesler examination carrving 80 marks will have seven questions out of which students will be

required to attempt any five questions.

COURSE OUTCOMES
After completion of the course the students should be able
CO1 To understand the basics of Relational Database Management System

CO2. To manage the data into well organized manner .

CO3. To fearn the concepts of SQL .

CO4  To Learn the concept of centralize database using data mining and data warehousing
= = =

COURSE CONTENTS

UNIT 1
Database Management Systems: Overview-Data, Database and Database Management

Systems. Database System Applications, Data Independence, Advantages and Disadvantages
of Database Management System, DBMS Vs RDBMS, Entities, Attributes.

UNITH
Database System Architecture: Architecture of DBMS, Schema, Oracle Architecture, Data
Definition Fancuage, Data Manipulaton Language; Database Manager. Database

Adnumstraor. Data Dictionary, Client / Server Architecture.

UNTT i
Database Models: Data Model and Types of Data Model, Relational Data Madel.
Hierarchiea! Model, Network Data Model. Object Relavonal Model, Object-Onented Model:

Entitv-Rel: =HOH\hIP l\lodel M\M Q\
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UNIT IV
RDBMS: Concepts of RDBMS, Components of RDBMS, RDBMS Properties, Codd’s Rules

for RDBMS. Normalization: Functional Dependency, Anomalies in a Database; Properties of
Normalized Relations; First Normalization; Second Normal Form Relation; Third Normal
Form; Boyce-Codd Normal Form (BNCF); Fourth and Fifth Normal Form.

UNITV

SQL (Structured Query Language): Introduction to SQL, SQL operators and functions,
SQL select statement and type of queries, GROUP BY Feature, Updating the Database, Data
Definition Facilities, basic SQL Queries, Union, Intersect and Except, SQL Joins, Aggregate
operator, Null Vatues,

UNIT VI
Advanced Database Concepts: Data mining, data warehousing-design, basic principles,

OLAP, transaction management, failure & recovery .

TEXT READINGS

I. Dasgupta ,Database Management System. Oracle, SQL&PL/SQL, PHI, Learning, Latest
Edition.
Deshpande , SQL & PL/SQL for Oracle 10g Black Book, Dreamtech, Latest Edition.
Dreamtech, Oracle 10g Adninistration in Simple Steps, Dreamtech, Latest Edition.
Harrison-Oracle Performance Survival Guide A Systematic Approach to Database,
Pzarson, Latest Edinon.
SUGGESTED READINGS

B

Ramez Elmasr & Shamkant B. Navathe, “Fundamentals of Database Systems”,

Addison-Wesley, New Delhi, Latest Edition,

Ivan Bayross, “SQL / PLSQL”, BPB Publications, New Delhi, Latest Edition.

Abrahan Shberschatz. Henery F. Korth, S Sundershan, “Patabase System Concepts™.

McGraw Hill Inc., New York. Latest Edition.

4. Bipin €. Desai. “An Introduction to Database Systems”. Golgotia Publications, Latest
Edition.

5 lvan Bayross, “Commercial Apphcation Development using Oracle /Developer . BPB
Publications, New Delhi. Latest Edition.

6. CJ Date, “An Introduction 1o Database Svstems”, Addison-Wesley, New Delhi, Latest
Edition.

7 George Koch & Kevin Lonev. "ORACLE 8 - The Complete Reference”, TMH, Latest

Ldision. 0
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FT-303P TECHNOLOGY MANAGEMENT

COURSE OBJECTIVES

Objective of this course is providing the students exposure to the concepts of technology
management, and technology management issues like technology development, acquisition,

absorption, diffusion and technology support systems.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examination.

There will be 20 marks for internal evaluation, three internal evaluations wilt be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participaion Best two out of 3 evaluations wall be considered as internal marks.

The semester examination carrying 80 marks will have two sections A and B. Section A
worth 60 marks will have six theory questions out of which students will be required to
attempt any four questions. Section B carrying 20 marks will contain one or more cases {or

cases/practical)

Note: Relevant Case Studies (at least two cases per unit) will be discussed compulsorily.

COURSE OUTCOMES

After completion of the course the students should be able
CO1.  To gain an understanding and appreciation of the principles and applications relevant
to the planning. design, and operations of manufacturing/service firms.

CO2  To understand the interdependence of the operations function with the other key

functionat areas of a firm.

CO3. To apply analytical skills and problem-solving teols 1o the analysis of the operations

problems.

CO4. To merease the knowledge. and broaden the perspective of the world in which you
will  contibute vour talents and leadership m business operations,

COURSE CONTENTS
UNIT |

Introduction to Technology Management: Concopi and Meaning of Technology and
Technology Management, Evoiution and Growth of Technology. Role and Significance of

echnology Management. Impact of Technology on Soctetv and Busimess- Technoloey and

B
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competition; Key issues in managing technological innovation, Forms of Technology-
Process technology; Product technology.

UNITII

Technology Acquisition: Technology Acquisition, Alternatives for Acquinng New
Technologies, Reasons Compelling a Company for Obtaining a New Technology.
Management of Acquired Technology, Measures of Scale and Mechanisms for Acquiring
Technologies- Economy of scale or Scale economy; Levels of scale; The measurement of
scale; Factors affecting the choice of scale.

W W w9 oW W o uy O

&

UNIT 111
Technology Forecasting: Concept of Technology Forecasting- C haracteristics of technology

forecasting; Technology forecast method; Principles of technology forecasting, Technolog
Forecasting Process, Need and Role of Technology Forecasting, Forecasting Methods and

7 Techniques, Planning and Forecasting,

: UNIT 1V
Technology Strategy and Competitiveness: Technology Strategy-Technology strategy and

management; Elements of an accessible technology strategy, Innovation Management,
Competitive Advantage- Components of competitive advantage, Creating competitive
advantage using value chain, Technology Management Evaluation or Assessment.

UNIT V

Technology Adoption, Diffusion, and Absorption: Technology Adoption, Technology
Diffusion- of technology diffusion; Perspectives of innovation diffusion process; Activities
necessary for diffusion process, Technology Absorption- Role of technology absorption;
Benefits of technology absorption: Constraints in technology absorption, Technology
Package and Technological Dependence, indian Experience in Technology Absorption

2} Efforts, Issucs Involved in the Management of Technology Absorption and Government

Initiatives.

UNIT V1

Selection and Implementation of New Technologies — Automation Decisions: New
Technologies, Selection of a New Technology, tmplementation of New Technology,
Automation-  Automation and automation technology. Automation decisions

UNEE VI

Aspects and Issues in Technology Mimagement: Technological Change- Characternistics
of technological change: Classificauon of technological change. Impact of technologrcal
change. Technology Lite Cycle. Technology Transformation. Technology Policies and
Policy Instruments, Technological Development Opnons and Stratecies. Technology and
Socio-Economic Planning, Diffuston and Growih of Technologies- Information tect hnology

& revolution: Macio effects of edmolonlcal change W
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TEXT READINGS

1. Khalil, Tarek,Management of Technology, TMH, Latest Edition.

2. Khalil Tarek , Shankar Ravi, Management of Technology; The key to
competitiveness & Wealth creation, McGraw Hill Education, Latest Edition.

3. Burgelman, Robert, Strategic Management of Technology & Innovation, TMH,
Latest Edition.

4. Narayanan, Managing Technology and Innovation for Competitive Advantage,
Pearson, Latest Edition.

5. White, The management of Technology and Innovation , Cengage Leaming, Latest
Edition.

6 Frenzel, Management of information Technology, Cengage Leaming, Latest Edition.

7. Tidd, Managing Innovation: Integrating Technoelogical Market and Organizational

Change, Wiley, Latest Edition.

SUGGESTED READINGS

| Betz and Fredrick, Managing Technology, New Jersey, Prentice Hall Publications,
Latest Edition.

2. Dodgesonmark, Technology Strategy and the Firm, UK, Longman Pubhications,
Latest Edition.

3. Stoneman, Economic Analysis of Technological Change, Oxford Univ. Press, Latest
Edition.

4 Micheal Earl, Information Management, London, Oxford University Press, Latest

Edition.

Rohrangi, K. Rohtangi and B. Bowonder, Technology Forecasting, TMH Publications.

Latest Edition.

6. Peter F. Drucker. Technelogy Management and Society, London, Pam Books, Latest
Edition.

7 IGNOU Notes on Technology Managemeni (MS-94), Meerut. IGNOU Pub.Latest
Edion

N
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FT -304P PRODUCT INNOVATION AND OPERATIONS PLANNING

COURSE OBJECTIVES

Improve the understanding and competence in making product-market choices, managing
brands, and managing new product introduction. Explore the emerging concepts, techmques,
and analytical approaches relevant to the above areas. The course is design to equip the
students with the concepts of Operations Planning. The emphasis will be on the application of
concepts and tools used in OPC for achieving efficiency and quality supertonty.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end semester examination.
There will be 20 marks for internal evaluation, three internal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks

The semester examination carrying 80 marks wall have two sections A and B. Section A
worth 60 marks will have six theory questions out of which students will be required to
attempt any four questions. Section B carrying 20 marks will contain one or more cases {or
cases/practical ). Note: Relevant Case Studies (at least two cases per unit) will be discussed

compulsorily.

COURSE OUTCOMES

After completion of the course the students should be able
CO1  To gain an understanding and appreciation of the principles and applications relevant
to the planning, design, and operations of manufacturing/service firms .

CO2  To understand the interdependence of the operations function with the other key
functional areas of a firm

CO3.  To apply analytical skills and probiem-solving tools to the analysis of the operations
problems.

CO4  To increase the knowledge, and broaden the perspective of the world in which you
will  contribute yvour talents and leadership in business operanons

Course Contents

UNIT

Product Strategy: Product strateay. Proposed Product Planning Model-Seting Objectves,
Monitoring  the Fnvironment. Stiuiion Analvsis, Development of a ProductMarket

Program. Product Mix Strategy. Anabvars of product e and product mix decisions

UNET N
Product Development: Idea generation. concept and product development and evaluanon.

and business analvsis a
. .
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Characteristics of Successful Product Development, New Product Development Process and

Organizations .

UNIT III
Product Design: Introduction, Design, Invention and Innovation, The Changing Design

Process, Design and Development, Designer's Dilemma/Task, Emerging Challenges for
Design and Innovation, Reengineering the Development Process, Total Quality Design.

UNIT 1V
Testing products and other critical elements of marketing mix . Test Marketing Objectives,

Limitations of Test Marketing, Design Consideration in Test Marketing, Alternatives to test
Marketing Procedures, Product Launch Tracking, Relaunch Test market planning,
evaluation, and introduction strategies.

UNIT V
Introduction to Operations Planning and Control: Need of OPC, Functions of OPC,

Factors Influencing OPC in the Organization, Manufactuning/Service Methods and

Managenal Policies and Pre-requisites of OPC.

UNIT Vi
Factors Influencing Process Planning: Step in Process Planming and Process Selection,

Process Design, interrelationship of product/service design and process design, relationship
between process planning and other operations activifies

UNIT VH
Product-Process Technologies: Automation, scope, NCMs, Robots etc. Automated Process

Control, Automated storage and retrieval systems .

TEXT READINGS
1. Saaksvuori, Produet Lifecycle Management, Wiley. Latest Edition.
Stephen N Chapman, Fundamentals of Production, Planning and Control, Latest

Edition.
3 R K Srivastava, Product Managemenit & New Product Development, Excel Books.

[.atest Edition.

1

SUGGESTED READINGS

. Jhamb, Production Plasning and Centrol. Pune: Everest Publications, Latest
Edition
Hari Raghu Rama Sharma. Production Planning and Control Concepts and
Application. New Delhr Deep and Deep Publications. Latest Editon.

30 Bill Scott, Manufacturing Planning System. Londen MceGraw-Hill Pubhications,

Latest Edition

Georce W Plosst O, R Licky's. Materials Requirement Planning, New York

i

MeGraw-Hill Puhlicapions. Laiest Edition.
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FT-305P PURCHASE AND MATERIAL MANAGEME: - .

COURSE OBJECTIVES

The objective of the course is to expose students to the major activities lik.
physical distributior: and operations planning and control of material in an .

help them in developing abilities and skills required for the planning,
storing and controlling materials most effectively and efficiently.

EXAMINATION SCHEME

Student shall be evaluated on two components: 20 internal and 80 end sem..

There will be 20 marks for internal evaluation, three internal evaluations
out of which two wilt be wrtten test and third will be assignment/ prese
participation. Best two out of 3 evaluations wiil be considered as internal v

The -semester examination carrying 80 marks wall have two sections A
worth 60 marks will have six theory questions out of which students «
attempt any four questions. Section B carrying 20 marks will contam one
cases/practical)

Note: Relevant Case Studies (at Jeast two cases per unit) will be discus.

COURSE OUTCOMES

After completion of the course the students should be able
CO! To gain an understanding and appreciation of the principles and app!

to the planning, design, and operations of manufactuningsservice fire
CO2 To understand the interdependence of the operations function with v
Key functional areas of a firm .
CO3 To apply analytical skills and problem-solving tools to the analysis ¢
Problems .

CO4 To mcerease the knowledge, and broaden the perspective of the worlg
contribute your talents and leadership im busimess operations

COURSE CONTENTS

LNTE ]

Material Management: Introduction, Objectives. luncuons. organis
management. standardizaton, Simphificatonfvaniety reduction. codific
codification. advan[age’disncﬂl:%tage; classification of matena) by val

codification.
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UNIT 11

Purchasing: Introduction, Objectives, purchasing planning, Methods of purchasing:
centralized and decentralized, Industrial, Dynamic; Organisation of Purchase Management,
Vendor evaluation and performance rating, evaluation of purchasing performance of an
organization, Just in Time purchasing, Purchasing negotiating skills.

UNIT I
Materials Planning and Budgeting: Introduction, material planning, tools of material

planning: Bill of Materials, Past Consumption Analysis; Aggregate production planning,
master production scheduling, Materials requirement planning (MRP), MRP system, Material
planning process, Materials Budgeting, factors govemning matenials budget, MRP Il
(Introduction, concepts), MRP II with Just in Time, choice of software, making MRP II
system work, achieving business objectives with MRP L

UNIT 1V
Material Handling: Introduction, Objectives, Concept of Matertal Handling, Objectives of

material handling, Principles of material handling, Equipment Used for Material Handling,
Points to be Considered While Handling Materials, Role of Materiai Handling in Logistics,
Disposal of surplus, obsolete and scrap.

UNIT V
Material Storage System: Introduction, Objectives, Coneept of Material Storage System,

Untt Load Storage, Storage principles, Storage design and its benefits, Storage Methods

UNIT VI

Storehouse Operations and Control: Introduction, Objectives, Storehouse Operations
and its Objectives, organising a Store, Store Locaiion and Layout, Selecting appropriate
storage system, Centralisation, Decentralisation and vartety reduction of stores, Store
Fousekeeping, Stores Accounting,

UNIT VI
Warehousing: Introduction, Objectives, Concept of Warehousing, Need for warehousing,
management, Evolution of warehousing, Functions of Warehouses, Types of Warehouses,
Warehousing Cost, Warehousing Strategies, Significance of Warehousing in Logistics,
Warchousing Management System (WMS)
TEXT READINGS

t Gopala knshnan “Purchasing and Materials Management™, TMH, Latest Edinon.

7 ].C Jain, JeetPatidar, “Purchasing and Materials Management™, §  Chand

Publication. Latest Edition.
3 Bill Scolt. “Manufacturing Planning System”, London: MeGraw-1111 Publications.

Patest Edinon.
3 Georee W Plossl, O R Licky's. “Materials Requirement Planning™. Now York

Nedraw -Hidl Publications. Latest Edition

SUGGESTED READINGS

1. AK Chitle. R.C Gupta, “Materials Management: A Supply Chain Perspective™

PHI Latest Edition. ﬂ[ "
. i <
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FT-303B INTRODUCTION TO BUSINESS ANALYTICS
COURSE OBJECTIVES

To understand importance of analytics and usage of data from variety of current business
scenarios . This will enhance the skills and knowledge base of understanding the business
analytics within an organization as well as equp the user with tools and techmques of
analytics in managing business domain.

EXAMINATION SCHEME
Student shall be evaluated on two components: 20 internal and 80 end semester examination.

There will be 20 marks for internal evaluation, three intemal evaluations will be conducted
out of which two will be written test and third will be assignment/ presentation/quiz/ class
participation. Best two out of 3 evaluations will be considered as internal marks.

The semester examination carrving 8C marks will have two sections A and B Section A
worth 60 marks will have six theory questions out of which students will be required to
attempt any four guestions Section B carrymyg 20 marks will contain one or more cases (or
cases/practical )

COURSE OUTCOMES
After completion of the course the students should be able

COl  To gain an understanding and apprecianon of the principles and applications relevant
to the planning, design, and application of analytics 1n vanous business domain.

CO2  To understand the mterdependence of the analytics function with the other key
functional areas of a firm

CO3  To apply analytical skilis and problem-solving tools to the analysis of the busmess

decision problems

CO4  To increase the knewledue, and broaden the perspective of the world in which you
] R
will  contribute your talents and leadership in business analytics.

COURSE CONTENTS

UNIT I

Business Analvtics (BA): Meanimg and definiton of busmess analytics, steps of the business
analytics process. business analyuics process with the organmization decision-makimg process,
Importance of BA m terms of competinive advantage and new sources of data, Overview of
BA Tools. Management tssues in BA. Analvtics o Current Busmess Scenario: T'mancial
Analytics, Marhetine Analvtics. Human Resource Analvtics. Supply Cham Analviics. Web

Analytics. J
i
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UNIT I
Descriptive Analytics: Visualizing and Fxploring data, Pattern identification.

UNIT I Predictive Analytics: Logic driven model and data driven model, Least Square
Prediction: Forecasting with — Classical Regression model (CLRM), Autocorrelation, Lagged

Depended Variables, ARCH and GARCH models.

UNIT 1V
Prescriptive Analyties: Optimization, Stochastic process: Basic definitions, Browruan

Motion, Stationary Processes, Brownian motion in the stock market.

UNIT VBig Data:role of data for analytics, various forms of data, Characteristics of Big
Data: Volume, Velocity, Variety, Veracity and Value, Big Data Technologies, Analytics
Flow for Big Data: Data Collection, Data Preparation, Analysis Types, Analysis Modes.

UNIT Vi
Framework for Data driven decision, Analytics capacity Building,

UNIT Vi
tntroduction of Software’s: SPSS, SAS R. E-views, Power Bl Tubule

TEXT READINGS

| Big Data Analytics: A Hands-On Approach by Arshdeep Bahgad& Vijay Madisetti
ISBN: 978-1-949978-00-1

5 Essentials of Business Analytics by Jeffrev D Camm (Author), James ] Cochran

(Author), Michaet J. Fry (Author), Jeffrey W. Ohlmann (Author), Pavid R, Anderson,

Latest Edition.

Business Analytics by James R Evan, Pearson. Latest Edition.

Data Analytics by Anil Maheshwan, TMH publication, Latest Edition.

Business Analytics” The Science of Data-Driven Decision Making Kindle Edition by

U Dinesh Kumar, Latesi Edinon.
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